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Motion, 
captured
The new Audi e-tron Sportback

Take on the future of performance – test drive the Audi e-tron Sportback today.

You might be tempted to paint the new Audi e-tron Sportback with the same brush as other electric 
vehicles. But, from its new, streamlined exterior to the exhilarating quattro performance you’ve 
come to expect from the e-tron range, the Audi e-tron Sportback is less of a still-life painting and 
more of an action film. With a coupé-inspired design, a range of 446km and 300kW engine power, 
the Audi e-tron Sportback was made for driving outside the lines.

EAC0557 e-tron 66 Magazine_210x297 v2.indd   1 21/08/20   9:48 AM

FROM FIRST-FIVE EIGHTHS TO F-TYPES AND 
FANTASTIC FOOD, THE SPRING ISSUE OF 66 
MAGAZINE IS AS FEATURE-PACKED AS EVER.

To say that 2020 has thus far proven to be a year filled with 
challenges is something of an understatement. But, as is true  
of any period of uncertainty, therein also lies opportunity.

Like almost every sector, the motoring industry was severely 
impacted by the COVID-19 pandemic. Naturally, that impact continues 
to be felt as we continue on through uncertain times. But I am pleased 
to say the Giltrap Group dealer and service network has continued 
to support customers through these crises as and where the varying 
Lockdown levels have allowed.

Back in March and April, we worked hard to quickly modify 
our sites and systems and make sure that, where essential service 
vehicles needed to be supported, we had people on the ground 
ready to assist. The Giltrap Group team and I are enormously proud  
of the efforts our wider technical staff went to in order to ensure  
as consistent a level of customer support as was possible remained 
available during this year’s unprecedented events.

So, with plenty written – and no doubt yet to be written – about the 
COVID-19 pandemic, let’s switch focus for a moment to the multitude  
of stories worth celebrating in this amazing country of ours.

Following on from our exclusive interview with Sir John Kirwan some 
editions ago, we are fortunate to have recently spent time with a second 
All Black great in this latest issue of 66 Magazine. Few would argue  
Dan Carter’s impact and legacy on the game of rugby, not just here but  
at an international level. Starting on page 42, Dan reveals why the return  
to Kiwi shores has been something he considers his best move yet.

Speaking of best moves, while Land Rover’s ground-up redesign of the 
iconic Defender 4x4 might have appeared a risky move to some, it seems 
the new 2020 model range has already been wholeheartedly embraced, 
and it has finally arrived here. Head to page 48 to see the new Defender 
110 tackling some decent New Zealand off-road conditions.

Other new arrivals covered in this issue include the much-
anticipated Aston Martin DBX SUV (page 56), the new Jaguar 
F-Type sports coupe (page 112) and the latest iteration of Nissan’s 
popular Juke compact crossover (page 66). 

We also celebrate 40 years of Audi’s indelible quattro all-wheel  
drive technology (see page 118) and – in our Design & Living  
section beginning on page 79 – the opening of new boutique retail 
destinations and luxury hotels alike, as well as featuring some 
fantastic fare from local foodie institution, Ripe Deli.

As always, there remains plenty to celebrate and plenty  
of opportunity to explore. Like you, we are looking forward  
to getting out there and making the most of the months ahead.

Enjoy our spring issue.
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RICHARD  GILTRAP

JOINT MANAGING DIRECTOR 
GILTRAP GROUP



THE BIG PICTURE          
On June 2, 2020, McLaren Automotive remembered the life and achievements of the sportscar company’s namesake, Bruce McLaren, who died 50 years ago.  
The pioneering racing driver and engineer was killed on June 2, 1970 while testing one of his Can-Am race cars at the Goodwood Circuit in West Sussex, UK. He was just 
32 years old. In commemoration of her father, Amanda McLaren – a McLaren Automotive brand ambassador – unveiled a life-sized statue of Bruce during a private 
ceremony at the McLaren Technology Centre (MTC) in Woking, Surrey, UK. Fifty lighted candles were also placed around seminal cars from his short but sparkling race 
career currently on display at McLaren’s headquarters, including a 1970 McLaren M8D and the car in which Bruce first learnt to drive at speed: his 1929 Austin 7 Ulster. 

PHOTO MCLAREN AUTOMOTIVE
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L E X U S  I S 
Since its debut in 1999, the IS has personified fun to drive, compact, rear-wheel-drive  
sports sedans. Over the past two decades it has become one of Lexus’ biggest sellers.  

Now, the next iteration of the dynamic four-door is about to make its debut.

A L S O  M A K I N G  T H E  N E W S

• The ultimate McLaren Senna makes a thrilling Auckland debut  • Audi unveil RS 6 Avant and RS 7 Sportback   
• Audi pairs ‘finery’ with ‘fast’ in the all-new RS Q8 • Lamborghini goes rear-wheel drive with the Huracán EVO   

• All-new Bentley Bentayga on the horizon • Fire-breathing Cupra Ateca introduced in Limited Edition guise 
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L E X U S  P R E M I E R E S  T H E  U P D AT E D , 
P E R F O R M A N C E  H O N E D  I S  S E D A N 

Boasting aggressive new styling cues and a higher level of all-
round on-road performance and engagement for the driver, 
the 2020 Lexus IS sedan sets a new development benchmark 
for the premium manufacturer.

The next iteration of Lexus’ popular IS mid-size 
sedan premiered in June and will be available  
in New Zealand before the end of the year.  
Since its debut in 1999, the IS has personified fun 
to drive, compact, rear-wheel-drive sports sedans.  
It has earned its popularity through a signature 
high-level of driving performance and sporty 
styling, and over the past two decades has become 
one of the Japanese brand’s biggest sellers. 
A big focus for the updated IS is its handling  
and driving performance. Engineers have tested  
and honed this at various places throughout  
the world, including the new Technical Centre 
and Test Track in Shimoyama Japan.  
This pursuit of improved driving performance, 
linear driver feedback, and the ability to seamlessly 
transition from deceleration to acceleration during 
cornering in all types of driving situations has been 
termed the “Lexus Driving Signature” by the 
company’s dynamic engineering team and will  
be the new development standard for all Lexus  
models moving forward. 
Lexus says that this uncompromising attention  
to detail has resulted in a car that is equally at 
home on the open road as it is around town.  
The wider, lower stance of the new IS results  
in a more aggressive design while the driver’s 
safety is maintained through the application 
of advanced safety technologies in the latest 
evolution of the Lexus Safety System+. 
Technical Centre Shimoyama, which opened 
in April 2019, is a vehicle research and 
development facility in the Shimoyama area  
of Toyota City in Japan’s Aichi Prefecture.
The centre’s “in-operation” country road  
test track is based on Lexus’s many years of 

experience of driving on the Nürburgring 
Nordschleife, famous throughout the world  
for its gruelling driving conditions.  
The approximately 5.3-kilometre country road 
test track was designed to take advantage of the 
local topography and features a roughly 75-metre 
change in elevation, a wide range of curves and 
corners, and various types of road surfaces. 
Repeatedly putting both the IS and its  
engineers to the test daily in this severe driving 
environment enabled the building in of an  
ever-higher dimension of vehicle performance.
Based on test-drive results at Shimoyama  
and in other evaluation locations, thorough tuning 
was conducted for various road conditions and 
driving situations to improve the car’s instantaneous 
responsiveness to driver inputs and the suppression 
of unnecessary movement in sprung mass.
Body rigidity was enhanced by, among other things, 
reinforcing radiator side supports, increasing the 
number of front-side-member weld points,  
and optimising structures from the C-pillars to  
the sides of the roof. This resulted in the elimination 
of unwanted noise and vibration and improved  
riding comfort, as well as in improvement of  
driving performance and steering response.
Newly designed 19-inch tyres also serve to 
improve cornering, while swing-valve shock 
absorbers have been employed and are equipped 
with ultralow-velocity valves in their pistons  
that manage oil flow in response to the most 
minor of road irregularities and that generate 
appropriate damping force.
Exterior styling highlights include the addition 
of slender headlights featuring newly developed 
compact and lightweight lamp units, muscular 

fenders along the flanks and, at the rear, straight-
line combination lights sporting Lexus’ distinctive  
“L” motif. Three-dimensional bumper garnishes  
add to the aggressive look, while the new 19-inch 
wheels and wide track-like proportions add to  
the sense of a sporty driving experience. 
Lexus’ familiar ‘Spindle’ grille design features  
a redrawn three-dimensional, polyhedral structure 
that originates from the foremost tip of the  
grille to emphasise a sense of presence.  
The IS F Sport variants, meanwhile, boast an 
exclusive “F” mesh pattern grille, lower front grille air 
intakes, specialised alloy wheels and a rear spoiler.
Inside the cabin, the manufacturer’s usual level 
of premium fit-and-finish abounds.  
The multimedia system features a new  
10.3-inch touchscreen and includes Apple 
CarPlay 4, and Android Auto 5. New chromatic 
colours are used on the upper instrument panel,  
and the entire space within the cabin is given  
a wider, roomier feeling. 
“With an aim to pursue the fun of driving and 
based on the philosophy that ‘roads make cars’, 
we brought the new IS to life by thoroughly 
driving it in harsh environments,” says Lexus 
International’s Takumi Yoshiaki Ito.
“We paid particular attention to aesthetic  
and emotional values, which cannot be measured 
using numbers alone, to pursue linear operation 
that is faithful to driver intention.  
We examined elements of impurity,  
such as unpleasant vibrations and noises,  
from every possible direction, and we thoroughly 
investigated and eliminated their causes, 
returning to the basics so that we could  
evolve a comfortable driving sensation.” 
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M C L A R E N  A U C K L A N D  P L AY S  
H O S T  T O  U LT R A - R A R E  S E N N A  L M

McLaren Auckland took delivery of one of the rarest McLaren’s ever seen in New Zealand 
during June. The showroom was brightened considerably by the distinctive lines of a Papaya 

Orange Senna LM: one of just 20 tribute cars built by McLaren Special Operations.

McLaren is celebrating the 25th anniversary  
of its epic 1995 Le Mans win and domination of 
the iconic 24-hour race’s top five finishing spots, 
with a specially commissioned limited-edition run  
of Senna LM hypercars. The cars have been created  
by McLaren Special Operations (MSO).
The LM iteration models (only 20 will be built) are 
painted in Papaya Orange, just like the original  
F1 LM, and feature numerous details designed to  
set it apart from the already rare ‘standard’ Senna. 

These details include retro five-spoke  
Speedline-style centre-lock alloy wheels,  
front fender extractors, a roof scoop and  
period-correct LM decals.
Inside the race-orientated cockpit, the signature 
orange theme continues, with the Senna LM 
getting a pair of ultra-lightweight carbon-fibre 
bucket seats wrapped in Papaya Alcantara and 
with 'LM' embroidered on the head restraints.
In another nod to the original McLaren F1,  

MSO has also fitted 24-carat gold reflective  
foil under the rear boot lid.
McLaren hasn’t released any official performance 
data for the car, but it's thought the LM will be even 
quicker than the standard Senna, which can hit 
100km/h in 2.8 seconds, 200km/h in 6.8 seconds 
and 300km/h in a remarkable 17.5 seconds.
It is expected that the Senna LM seen in Auckland 
is the only example of the super-limited-edition 
model that will make its way to Australasia.

G I LT R A P 
N I S S A N  G E T S  A 
N E W  H O M E  I N 
N E W M A R K E T

A revitalised new home for 
Giltrap Nissan in Newmarket 
will be open for business soon.

The popular Nissan brand is set to make a return 
to the heart of Newmarket’s busy motor retail 
environment in the months ahead, with a newly 
refurbished dealership, encompassing more 
retail, service and convenient electric vehicle 
charging space for customers than ever before.
Giltrap Nissan will soon move from its  
current location to its new home at 50  
Great South Road. As part of the relocation,  
the well-known existing showroom is set to 
undergo a major overhaul, with all-new customer 
lounge and reception areas “under the dome”, 

along with indoor and outdoor retail spaces  
for Nissan’s complete model line-up. 
Naturally, with the Japanese manufacturer’s 
long-standing commitment to alternative-
fuelled vehicles in mind, a dedicated EV  
charging area has also been incorporated  
into the new-look site.
Throughout the dealership redevelopment work,  
Nissan customers will be able to continue  
to enjoy the benefits of the comprehensive  
Giltrap Newmarket Service offering  
in nearby Mauranui Avenue.

D I G I TA L  V E R S I O N  O F  
6 6  M AG A Z I N E  F I R E S  U P

The latest and greatest from 66 Magazine and  
beyond is now available at www.66magazine.co.nz.

A brand-new dedicated website devoted  
to bringing readers the best of 66 Magazine  
and much more has been launched.
Giltrap Group Head of Digital, Mike Marcinkowski, 
says the new website is both an extension of  
the fantastic feature content on offer in the 
award-winning 66 Magazine, and a source  
for the latest motoring and lifestyle news.
“We’ve reset the bar for engaging motoring 
lifestyle content in the premium print edition  

of 66 Magazine, and the next step has been  
to take that beautifully designed format  
and translate it to the web,” he says.
“While 66 Magazine remains an eagerly  
sought-out quarterly publication distributed 
to the Giltrap Group customer database,  
the new 66magazine.co.nz digital offering gives 
everyone the chance to see what has been 
happening with our brands, people, events  
and lifestyle partners whenever they wish.”

The new website features sections dedicated  
to breaking car news from here and overseas,  
along with motorsport profile stories and 
entertaining video content from GiltrapTV, starring 
some of the most amazing cars on Kiwi shores.
Additionally, visitors can read up on news of the 
latest fashion collections from New Zealand’s 
best design talent, as well as locate customer 
information for the extensive Giltrap Group 
dealership and service networks.

With its 765PS/800Nm twin-turbocharged V8 engine enabling 0-100km/h in an astonishing  
2.7 seconds, you’ll need to be quick to catch the powerful McLaren 765LT. Just 765 individually 

numbered cars will be available to customers globally. During October, McLaren Auckland will be 
hosting private customer previews of this stunning new addition to the sought after Longtail series.  

For more information, or to make a time to view this incredible car, email lneuberger@auckland.mclaren.com.

M C L A R E N  7 6 5 LT  P R E V I E W  N E W S !
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Audi New Zealand has unveiled two significant  
\new iterations of its high-performance RS range  
at the same time. Already an icon in the field of fast 
European wagons, the latest Audi RS 6 Avant has 
debuted alongside the updated Audi RS 7 Sportback.
Both high-end models (the fourth generation RS 6  
and the second-generation RS 7 Sportback) bring with 
them powerful, sporty exterior design cues, a long list  
of new features inside their sumptuous cabins and –  
of course –plenty of horsepower.
Featuring the same powerful 4.0 TFSI twin-turbo 
V8 engine with mild hybrid technology and quattro 
permanent all-wheel drive, both new models combine 
greater power and increased efficiency in equal measure.  
The RS 6 Avant and RS 7 Sportback pair boast 441kW  
of power and 800Nm of torque, allowing them to 
sprint from zero to 100km/h in just 3.6 seconds.
Top of the range drive and suspension technologies 
include Dynamic Ride Control and progressive steering 
as standard for agile handling and precision performance.  
Also, all that power is managed responsibly, thanks to  
its mild hybrid system (MHEV) with a 48-volt main 
on-board electrical system. 
Depending on the driving situation and Audi Drive 
Select settings the driver has opted for, the new RS 6 
Avant and RS 7 Sportback will either recover energy  
or coast with the engine switched off.  
When the driver steps on the accelerator, the belt 
alternator starter will start the engine again.  

This same MHEV technology also allows 
for start-stop mode at speeds below 22km/h.
Naturally, both RS models retain the exterior character  
of that performance-focused two-letter prefix.
Both new models sit low to the ground, with flared  
wheel arches emphasising their sporty nature. 
The extreme width is no optical illusion; both models  
sit wider than their base model equivalents, while 
sharply defined lines and curved surfaces add muscle  
to both cars’ silhouettes, leaving the casual observer 
under no illusions as to their dynamic character.
Up front, the radiator protective grille features  
an RS-specific three-dimensional honeycomb 
structure with a gloss black appearance.  
At the rear, an RS exhaust system sits beneath  
RS-specific bumper sections with a rear diffuser  
and design elements in gloss black. LED rear  
lights are equipped with dynamic turn signal lights  
and run through RS-specific sequences when  
the vehicle is locked and unlocked.
One a spacious wagon, one a svelte grand tourer- 
style fastback, the Audi RS 6 Avant and RS 7 
Sportback remain at the top of their game.

The new Audi RS 6 Avant is available now,  
priced from $218,900 + ORCs, while the  
new Audi RS 7 Sportback is priced from  
$228,900 + ORCs and is also available now.

A U D I ’ S  D O U B L E  T H R E A T:  
R S  6  A N D  R S  7  L A U N C H  T O G E T H E R

High-end practicality and high-performance meet in two  
next-generation releases from Audi’s sought-after RS stable. 

For the first time in the 25-year history of Audi RS models,  
the German manufacturer has combined the practicality of a coupe-

style SUV with the credentials of a high-performance sports car.

A U D I  R S  Q 8  I N T R O D U C E S  
P R E M I U M  P E R F O R M A N C E  A P L E N T Y

Launched in Europe earlier this year, the new 
Audi RS Q8 has now arrived in New Zealand. 
Combining the power of an RS model with the 
elegance of a premium coupe and the flexibility  
of an SUV, the RS Q8 is the top model in  
Audi’s famed Q product line. 
“With its biturbo V8 TFSI engine the Audi RS Q8  
is a dynamic, top of the range example within  
the RS family. There is also an exhaustive list  
of optional design features, giving customers  
the chance to uniquely tailor this 4.0 litre 
quattro to suit their lifestyle,” says Dean Sheed, 
General Manager of Audi New Zealand.
The model’s engine produces 441kW and 800Nm  
of torque, which, combined with quattro permanent 
all-wheel drive and a Tiptronic 8-speed 
automatic transmission results in unparalleled 
performance within the SUV range; 0-100 
km/h in just 3.8 seconds is achievable.
Efficiency is also part of its DNA with a 48-volt mild 
hybrid system and cylinder on demand technology, 
which can switch off four cylinders at low to medium 
load and engine speed and therefore save fuel  
by as much as 0.8 litres per 100km. 

The SUV’s RS elements are many  
and varied, such as the single frame grille’s 
honeycomb structure and large air intakes, 
as well as the front spoiler: design details that 
highlight the RS Q8’s sporty, dynamic design. 
The rear of the car is striking thanks in part to  
the RS-specific diffuser insert in glossy black,  
with a horizontal web created in carbon as  
an option, along with RS tailpipes.  
Typical for RS models, the dual exhaust system  
features an impressive oval tailpipe on each side.  
The driver can influence the engine’s sound  
via the Audi drive select system. The optional  
RS sport exhaust system with black tailpipe  
trims offers an even sportier sound. 
The Audi RS Q8 offers legendary quattro drive 
abilities with sport differential for wheel-selective 
power distribution. Supporting this is standard 
adaptive air suspension with RS-characteristic 
tuning together with the standard all-wheel 
steering for agile response and high driving 
stability. The standard electromechanical roll 
stabilisation system also improves the car’s 
dynamic handling. 

The RS Q8 also features Audi’s Drive Select 
dynamic handling system, where drivers can 
choose from eight profiles: comfort, auto, 
dynamic, efficiency, allroad, offroad and the 
individually configurable RS-specific modes RS1 
and RS2, which can be activated directly via the 
‘RS-MODE’ button on the steering wheel. 
Twenty-three-inch alloy wheels in a 5Y-spoke 
design come as standard. The new Audi RS Q8  
is available in a choice of nine colours: one solid 
paint finish and eight metallic or pearl effect 
shades. The exterior mirror housings come 
standard in aluminium, with black or carbon 
available as options. 
The interior of the new RS Q8 features  
a deliberately clean design, first showcased  
in the standard Q8. The slim instrument panel 
and the horizontal lines convey a feeling  
of spaciousness. Special RS displays in the 
Audi virtual cockpit and MMI display provide 
data on performance aspects such as real-time 
torque and g-force, as well as lap times for those 
occasions when your RS Q8 coupe-style SUV 
might best be employed at a track day.
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crane-brothers.com
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D R I V E R - F O C U S E D  L A M B O R G H I N I 
H U R A C Á N  E V O  R W D  D E L I V E R S

The new Lamborghini Huracán EVO Rear-Wheel Drive delivers on  
the promise of involving, visceral on-road performance and a unique  

design which underscores the idea of pure driving emotion.

Automobili Lamborghini has launched the new Lamborghini 
Huracán EVO Rear-Wheel Drive to Kiwi fans. 
The latest from Lamborghini boasts an impressive  
449kW and 560Nm of torque while utilising a  
lightweight chassis with a Performance Traction Control 
System (P-TCS) specially calibrated according to each  
of the supercar’s driving modes.
Lamborghini Auckland utilised its digital platforms  
in late-July to unveil the all-new Lamborghini,  
giving fans and drivers their own virtual experience and  
the opportunity to explore the Italian manufacturer’s visceral  
new driving machine from the comfort of their own home.
Weighing just 1,389kg, the Huracán EVO RWD has a 
top speed of 325km/h and accelerates from 0 to 100km/h 
in 3.3 seconds. The Huracán EVO RWD’s hybrid chassis 
integrates lightweight aluminium and carbon fibre with an  
aluminium and thermoplastic resin body.
“The Huracán EVO RWD puts the driver at the centre 
of the product’s performance,” says Andrea Ruggiero, 
Oceania Area Manager at Automobili Lamborghini.
“It is capable of delivering an engaging experience 
through pure and unfiltered driving feedback.  
The driving feeling is emphasised and optimised by  

the new aerodynamic, front and rear bumper which  
have been redesigned accordingly, increasing  
downforce as well decreasing air resistance.”
The Huracán EVO RWD’s V10 engine delivers  
more than just power to the rear-wheel drive set-up:  
the sound of the naturally aspirated power plant combines 
with the specially tuned traction control system to  
deliver the most emotive, fun-to-drive experience  
in both dry and wet conditions, and even snow.
This new Performance Traction Control System  
(P-TCS) is calibrated specifically for the rear-wheel drive 
Huracán EVO, delivering torque even during the phase 
where the car is realigning following drifting or side slipping. 
Whereas a ‘normal’ traction control system delivers  
a sharpdecoupling, waiting for a car to become 
completely stable before delivering torque again,  
the P-TCS car delivers torque in advance, avoiding  
a harsh torque cut and assuring better traction  
when exiting a corner.
The P-TCS intervention is calibrated according to the 
Huracán EVO RWD’s driving modes, selected via the 
steering wheel’s ANIMA button (Adaptive Network 
Intelligent Management, or “soul” in Italian).

Joining its 4WD stablemate, the Huracán EVO RWD V10’s base price begins at $395,000 plus ORCs.

Bentley has revealed details of its new Bentayga 
– the carmaker’s definitive luxury SUV, which 
features significant revisions both inside and out.
A new exterior design adopts the Bentley design 
DNA now prevalent across the entire model range, 
while the updated Bentayga also introduces  
the very latest onboard technology and an  
even more cosseting cabin.
Combining the abilities of a performance grand 
tourer, a luxury limousine, a spacious family car  
and an off roader, the new Bentayga follows  
its predecessor’s mantle of having one  
of the broadest briefs of any car on sale today.
The original Bentayga defined a new sector  
when it was introduced in November 2015.  
It set the benchmark as the world’s first true luxury 
SUV and offered customers a Grand Touring 
experience that was unrestricted by terrain.  
With more than 20,000 Bentaygas built since  
the car’s launch – more than any of its competitors 
– the new Bentayga is set to build on an incredible 
success story to date.
Key to the new Bentayga is its strikingly look,  
which draws inspiration from the marque’s new 
design language, introduced by the third-generation 

Continental GT and all-new Flying Spur.  
This bold styling offers an imposing road 
presence, with every panel at the front of  
the car redesigned for a cleaner, modern look.
The larger, assertive matrix grille is now  
more upright, while new, intelligent LED matrix 
headlamp technology includes the signature 
Bentley design inspired by cut crystal glassware.  
A more aggressive front bumper emphasises  
the performance characteristics of the car.
At the rear, the new Bentayga has also 
undergone a major transformation. Here features  
a total redesign of the rear surfaces including  
a new full-width tailgate with new encapsulated 
lamps, while the licence plate has been moved 
down into the bumper for a cleaner appearance. 
Unsurprisingly, the Bentayga’s sumptuous 
interior has also been significantly revised 
in the latest model. Among the major changes  
are a new centre fascia and steering wheel,  
new door trims and all-new seats which are 
available with ventilation in the rear of the  
five-seat version. Passengers in the rear also enjoy 
significantly more space, with legroom increased  
by up to 100mm depending on configuration.

Bentley raises the bar once again with its latest take on the defining 
SUV within the luxury segment of the market – the 2020 Bentayga.

N E W  B E N T L E Y  B E N T AY G A  
T H E  D E F I N I T I V E  L U X U R Y  S U V 

A next generation infotainment system  
is integrated seamlessly into the handcrafted, 
Bentley ‘wing’ dashboard design and features 
a 10.9-inch display screen with edge-to-edge 
graphics. The all-new digital display includes 
super high-resolution and dynamic graphics 
which are configurable to suit driver preferences.
Rear seat occupants’ benefit from the  
introduction of a new, larger touchscreen remote 
control tablet, like that introduced in the Bentley 
Flying Spur. Connectivity around the SUV has 
been significantly improved too, with USB-C data 
ports and a wireless phone charger now standard. 
The new model will initially be launched 
in Bentayga V8 guise offering supercar 
performance balanced with everyday usability, 
with the plug-in Hybrid and W12-powered 
Speed versions to follow later this year.  
The 32-valve dual twin-scroll turbocharged 
V8’s 4.0-litre petrol engine develops an impressive 
404kW peak power and 770Nm of torque. 
Matched with an eight-speed automatic 
gearbox, the V8 offers supercar performance, 
resulting in a top speed of 290km/h and  
100 km/h in 4.5 seconds.
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A L L- N E W  V O L K S W A G E N 
G R A N D  C A L I F O R N I A  I S  
T H E  G R O W N - U P  K O M B I

Blending campervan heritage with the absolute latest 
comfort and convenience technology from Volkswagen, 
the new Grand California effortlessly delivers  
a home away from home on four wheels.

Arriving in New Zealand this Spring,  
the new Grand California is Volkswagen 
Commercial Vehicles’ latest addition to  
its proud history of building freedom  
on four wheels.
Featuring a comfortable, spacious interior  
and cutting-edge onboard technology,  
the Grand California motorhome expands  
upon previous generations of carefree 
campervan adventure, which Volkswagen  
has been at the centre of for decades.
Based upon the award-winning Crafter  
platform, the Grand California embodies  
the advanced safety and assistance features  
that come with a world class European brand. 
With 360° parking sensors to monitor the 
vehicle’s surroundings, Front Assist, Lane 
Keeping and Adaptive Cruise Control all 
standard features, it has never been easier  
to explore the great New Zealand outdoors  
in a truly world class motorhome.

“If those memories on the road in a Kombi during 
the ‘70s are still making you smile, then the Grand 
California is the vehicle for you. Take the iconic 
two-tone paint finish, a more sophisticated interior 
and you have got an adventure that awaits;  
just a slightly more grown-up version.”  
says Kevin Richards, General Manager  
of Volkswagen Commercial Vehicles. 
There are two iterations of Grand California, 
each boasting unique elements to appeal to 
buyers of all types. The Grand California 680 
provides for the perfect extended-stay escape  
for two, with an Olympic queen bed and extra 
living space and room for entertaining.  
Conversely, the Grand California 600 is built 
specifically for families, with loft beds offering  
the kids views of starry skies through the 
panoramic sky roof: it’s like a five-star hotel 
room on four wheels.
Both model variants feature 4MOTION all- 
wheel drive and are powered by Volkswagen’s 

2.0-litre TDI turbo diesel engine, generating  
130kW peak power and 410Nm of torque.
Inside, modern features designed to make  
the next road trip perfectly comfortable abound.  
An intuitive touchscreen control panel helps 
keep all on-board systems in check, including the 
levels in the 100-litre freshwater tank, the heating 
and air conditioning system and the multimedia 
system in the motorhome’s living quarters.
The Volkswagen Grand California adopts the 
perfect balance between heritage and modernity, 
with Kiwi campers among the lucky few to 
receive this much-anticipated model before  
the end of the year.  
Against the backdrop of an ever-changing 
environment where adventures that are  
closer to home have become the norm,  
the new Grand California will set the tone,  
ensuring ‘home is where you park it’.
The Volkswagen Grand California motorhome 
range starts at $159,000 (plus ORCs). 
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Blending eye-catching design with a deeply 
resonating exhaust note, the new Cupra Ateca 
Limited Edition will be sure to turn heads  
on Kiwi roads. But you will need to be fast.
The Cupra Ateca Limited Edition’s rarity will 
be guaranteed with just 1,999 units being 
manufactured, placing it among the most  
unique vehicles on the road. Just five examples  
of this limited-edition build will be available  
in New Zealand.
The Cupra Ateca Limited Edition features a 
turbocharged, direct-injection, four-cylinder 
2.0-litre TSI petrol engine producing 220kW 
peak power and 400Nm of torque, paired with  
a seven-speed DSG transmission, 4Drive all-wheel 
drive system and progressive steering, to create 
a truly performance-themed mid-size SUV. 
Zero to 100km/h is achieved in just 4.9 seconds, 
with a top speed of 247km/h.

S O U N D  A D V I C E :  
C U P R A  A T E C A  L I M I T E D  E D I T I O N  U N L E A S H E D

Just five examples of the Cupra Ateca Limited Edition have arrived in New Zealand.  
Each showcases unique, performance-themed special features including exclusive  

20” copper alloy wheels and a titanium Akrapovic exhaust system.

Accelerating away from the lights in this limited-
edition model will produce a truly memorable sound. 
As part of its exclusive Limited Edition pack,  
the new Cupra Ateca arrives with a high-
performance titanium Akrapovic exhaust system. 
Not only does this save 7kg in overall weight,  
it also produces a sporty soundtrack befitting 
such an aggressively styled vehicle.
But the Akrapovic exhaust system is just  
the start point. Add to this newly designed, 
exclusive 20” copper alloy wheels with  
a wider track than standard, and the aggressive 
aesthetic of the Ateca is hard to ignore.  
These stunning alloys prominently house standard 
18” Brembo brakes, while the copper theme 
continues on into other aspects of the car.
Copper ‘Cupra’ lettering along the bodywork  
is paired with unique copper-thread carbon 
fibre on the roof spoiler and mirror covers:  

a material carefully crafted by Cupra and  
only available on the Ateca Limited Edition.  
Even the Cupra Ateca Limited Edition’s  
car key is housed in a carbon fibre cover. 
Once inside the cabin, the uniqueness of the 
Ateca Limited Edition continues with Petrol 
Blue Alcantara bucket sports seats: a colour that 
continues through to the rear seats and door panels. 
The new colour is complimented with the 
introduction of black frames surrounding the  
air outlets and central console, while copper 
carbon fibre interior mouldings frame the 
dashboard and climate controls.
The Cupra Ateca Limited Edition is all about  
the details and the performance. And it is sure 
to be a talking point for five lucky Kiwi owners.
Visit www.cupraofficial.co.nz to find out more 
about the Cupra Ateca Limited Edition  
and the wider Cupra range.
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1 .  2 4 B O T T L E S  A U T O M O B I L I  L A M B O R G H I N I   Through its unique designs, 24Bottles offers an approach that is both responsible and stylish, promoting 
the reduction of disposable plastic bottles and guaranteeing responsible practices in the entire production process. Now, 24Bottles has partnered with another 
Italian brand, Automobili Lamborghini, to produce their first special edition collaboration: the 24Bottles Automobili Lamborghini. The attractive new Clima 
Bottle design recalls the camouflage sported by the Lamborghini Aventador SVJ, when it took the track record at Germany’s famed Nürburgring Nordschleife. 
Each 24Bottles product is authentically crafted with a manually applied pattern, making each bottle unique and original. Visit www.lamborghinistore.com  
or www.24bottles.com to order online.
2 .  M O S C O T  S U N G L A S S E S   The Moscot family and its eyewear have been a New York institution since the early 1900s. Engineering stylish and practical 
eyeglasses through the decades, MOSCOT is the kind of hip brand that you only know if you’re in the know. MOSCOT Originals eyewear celebrates styles 
pulled out of the family archives from the 1930s to the 1980s. And now these designs have evolved further, with a classic sunglasses range reflecting the 
company’s rich NYC heritage and expert, generations-old craftsmanship. Visit www.moscot.com for more details.
3 .  L O G I T E C H  G 9 2 3  R A C I N G  W H E E L  A N D  P E D A L S    Engineered for maximum realism, the new Logitech G923 racing wheel and pedal box set features 
a new driver system called Trueforce: high-definition force feedback technology that will heighten any game’s physics and audio engine to deliver an ultra-realistic 
experience. Compatible with PC, Xbox One, Xbox X, PlayStation 4 and PlayStation 5, the Logitech G923 also incorporates a built-in selection dial allowing 
the racer to adjust traction, torque, automatic stability management, brake force and more. $849.90. Visit www.logitechg.com/en-nz for further details. 
4 .  A E S O P  C I T R U S  M E L A N G E  B O D Y  C L E A N S E R   Aesop’s Citrus Melange Body Cleanser is a gentle, low-foaming gel suited to all skin types and ideal for 
everyday use in shower or bath, or for cleansing the hands. Imparting a vivifying citrus aroma, it leaves the skin feeling soft, refreshed and immaculately clean. 
The formula features a purifying blend of essential oils, including Petitgrain, Jasmine, Lemon Rind and Grapefruit Rind. Crisp notes of citrus can be delightfully 
cooling in warmer climates yet invigorating and uplifting in colder conditions. The blend of essential oils utilised in Citrus Melange Body Cleanser also has the 
additional benefit of helping to purify the skin. $60 (500ml). Visit www.aesop.com/nz for further product information. 

A C C E S S O R I E S  +  I N S P I R A T I O N

Inspired. Sustainable. Luxury.

Te Arai Lodge is an eco-friendly oasis offering boutique luxury and warm hospitality, 
only 1 hour 15 minutes north of the Auckland harbour bridge.

 For reservations, enquiries or further information:
Te Arai Lodge

w. info@tearailodge.co.nz 
p: +64 274 6579 42

Experience packages available including:
Hiking | Massage and beauty | Yoga and exercise classes 

Beach bike riding | Bird watching | Surfing, SUP and Kayaking 
Golf | Cycling | Sports fishing
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1 .  B E N T L E Y  M O M E N T U M  E A U  D E  T O I L E T T E  Bentley Fragrances, part of the luxury carmaker’s lifestyle division, offers a bespoke range of fragrances 
called Bentley For Men. Bentley Momentum is a vibrant, modern scent which combines aromatic freshness with rich woods, and delivers bold notes of aquatic 
accord, jasmine, and moss. The bottle is inspired by New York City’s soaring skyline and features a cap decorated with Bentley’s signature knurling pattern,  
as seen in the cabins of its luxury cars. $109 (100ml). Visit www.giltrapstore.co.nz for further product information. 
2 .  J A G U A R  K I D S  C O L L E C T I O N  S O F T  T O Y   Dressed in an expertly crafted racing jacket and pants, this cuddly Jaguar Kids Collection soft toy will delight any 
young cub with a keenness for cool cars. This official Jaguar Kids Collection jaguar cub soft toy features the Jaguar ‘leaper’ emblem on its jacket and foot, is made 
from top quality fabrics and would suit the Jaguar memorabilia collection of any fan, young or old. $86. Visit www.giltrapstore.co.nz for further product information. 
3 .  L A N D  R O V E R  K E Y C H A I N   As familiar from a distance as it is up close, the Land Rover oval is recognisable anywhere. And right now, with the New Zealand 
release of the brand-new Defender series, it is also a logo that is turning the heads of more people than ever. Substituting the familiar deep green for a striking 
black background, this Land Rover oval badge keychain is made from a combination of zinc alloy and enamel, and will look good attached to any set of keys… 
but primarily the keys to a Land Rover. $40. Visit www.giltrapstore.co.nz for further product information. 
4 .  A S T O N  M A R T I N  O N  I C E  C O F F E E  M U G   The eye-catching Aston Martin art print coffee mug will make any caffeine break all the better. Both dishwasher 
and microwave safe, this well-crafted mug recalls the popular Aston Martin On Ice event at New Zealand’s own Southern Hemisphere Proving Ground, as well as other 
similar events in challenging wintery climes around the world. The Aston Martin On Ice coffee mug arrives in its own matt grey presentation box, adorned with the famous  
Aston Martin wing design logo presented in gold foil. $95. Visit www.giltrapstore.co.nz for further product information.
 

A C C E S S O R I E S  +  I N S P I R A T I O N

DOMOBAR
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A C C E S S O R I E S  +  I N S P I R A T I O N

1 .  C R A N E  B R O S .  D R I V I N G  S H O E   First worn in Italy over 50 years ago by the Italian jet-set who did not wish to wear their regular shoes while driving  
their sports cars, this low-cut loafer became a fashion go-to in its own right. It was soon adopted by statesmen and industrial moguls such as Gianna Agnelli  
and John F. Kennedy and remains in production to this very day. Custom made in Italy and originally designed solely for driving, the loafer is now best 
equipped to complete upper casual outfits. Created in light calf or suede with a ‘pebble’ rubber sole, these versatile summer-focused shoes are now available  
in New Zealand through Crane Brothers. $695. Visit www.crane-brothers.com for further product information. 
2 .  S O N Y  A L P H A  7 S  I I I   The Alpha 7S III is Sony’s long-awaited latest addition to its acclaimed Alpha 7S full-frame mirrorless camera series. The new model 
boasts a heady array of new-tech features designed to appeal to stills photographers and filmmakers alike. Highlights include a new 12.1MP back-illuminated 
full-frame image sensor with ultra-high sensitivity and 15+ stop wide dynamic range, along with a host of impressive video recording capabilities, including 4K 
120p and 10-bit 4:2:2 colour depth, a new autofocus system and the introduction of dual slot relay recording, enabling over an hour of 4K 60p movie shooting. 
$6,799.95. Visit www.sony.co.nz for further product details.  
3 .  B R E I T L I N G  P R E M I E R  B 0 1  C H R O N O G R A P H  4 2  B E N T L E Y  M U L L I N E R  L I M I T E D  E D I T I O N   To celebrate the 17-year partnership between Breitling 
and Bentley, the Swiss watchmaker has revealed a special limited-edition timepiece, the Breitling Premier B01 Chronograph 42 Bentley Mulliner Limited Edition. The new 
limited-edition timepiece focuses attention on Bentley’s Mulliner bespoke department and draws parallels with the Breitling clock in the latest Bentley Continental GT’s 
dashboard. Featuring a 42mm stainless steel case presented on a blue alligator leather strap, its dial features a white tachymeter scale on a blue inner bezel around the dial, 
with a red tachymeter inscription. Visit www.breitling.com/nz-en for further product information. 
4 .  L A D Y  W A L L E T  P U Z Z L E  B Y  D E A D L Y  P O N I E S   Each limited-edition Lady Wallet Puzzle is utterly unique, featuring repurposed leather from seasons passed. 
With 17 pieces individually cut and inlaid through intricate hand-stitching, the slimline wallet allows you to form your own piece of history. Handcrafted and stitched 
at Deadly Ponies’ own atelier, the limited-edition Puzzle range was inspired by the work of Adeline Harris Sears’ Autograph Quilt, with a nod to cubism throughout 
the marquetry-style print. Visit www.deadlyponies.com for further information. 

C U P R A  AT E C A

UNIQUE IN ITS OWN WAY.
 

This limited edition was developed with exclusive and specially selected 
materials. Lightweight, titanium-alloy Akrapovič exhaust pipes make its 
unconventional character heard, while the copper carbon fibre details bring it a 
unique style and personality which perfectly reflects the CUPRA racing DNA. 
 
But there’s so much more that makes this SUV special. Petrol Blue Alcantara® 
upholstery on the bucket seats, door panels and rear seats. A sophisticated new 
Graphene Grey colour. And, last but not least, the exclusive 20” copper alloy 
wheels with top-of-the-class Brembo brakes.

FROM $63,900
Plus on road costs

CUPRA.CO.NZ 
 
 
Discover the CUPRA Ateca Limited Edition. Only 5 units available in New Zealand. 
The CUPRA Ateca starts from $63,900 + ORC. Limited Edition model starts from $78,900 + ORC.
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1 .  L E G O  T E C H N I C  L A M B O R G H I N I  S I Á N  F K P  3 7  Lego Technic has authentically replicated the Lamborghini Sián’s futuristic features in 1:8 scale.  
This stunning model features a replica of the V12 engine, a moveable rear spoiler, front and rear suspension, and steering powered by a wheel complete with 
the Automobili Lamborghini badge. Naturally, the model also boasts scissor doors, which open to reveal an intricately recreated cockpit with a fully-functioning 
eight-speed sequential gearbox controlled by a movable paddle gearshift. Owners can also open the front hood of their Lego Technic Lamborghini Sián  
to find a Lamborghini overnight bag, together with a unique serial number that unlocks special content. $649.99. Visit www.lego.com/en-nz for further details.
2 .  A S I C S  G E L - L Y T E  I I I  O G  Celebrating the 30th anniversary of the Gel-Lyte III OG running shoe, this classic sneaker emerges once again showcasing the 
original shape and construction it featured in the early 1990s. Designed by Shigeyuki Mitsui in 1990, the Gel-Lyte III OG silhouette incorporates a split-tongue 
application that was originally inspired by the Gel-LD Racer shoe. Reappearing in an assortment of futuristic colorways, this shoe also features a tricot and 
leather upper construction. $220. Visit www.asics.com/nz for further details.
3 .  N E X T B A S E  D A S H  C A M S  Dash cam manufacturer Nextbase have been engineering in-car recording equipment for over 20 years. A market leader  
in their native United Kingdom, the Nextbase product range is now making its way to New Zealand. Quick to install and easy to use, Nextbase dash cams feature 
inbuilt model-specific technology such as high accuracy GPS logging, Quicklink wi-fi, emergency SOS functionality and better recording quality to capture 
incidents and vehicle number plate information. Visit www.nextbase.com for further product information.

A C C E S S O R I E S  +  I N S P I R A T I O N A C C E S S O R I E S  +  I N S P I R A T I O N

4 .  S O N Y  W F - X B 7 0 0  E X T R A  B A S S  H E A D P H O N E S   Sony’s new wireless WF-XB700 Extra Bass Headphones provide the perfect hassle-free headphones 
for life on-the-go. Thanks to the handy case, they also deliver up to nine hours of musical enjoyment with every charge. Delivering Sony’s latest audio 
innovations, the XB700 Truly Wireless headphones create precise, punchy rhythms that lift every track and maintain vocal clarity for a superbly rich,  
well-rounded listening experience. Sony’s ergonomic Tri-hold structure creates a comfortable and secure fit, ensuring the headphones stay in place, even when 
you are exercising. Visit www.sony.co.nz for further information.
5 .  T O G E T H E R  F O R E V E R  B R A C E L E T  B Y  S I L K  &  S T E E L   Heirloom is a collection of vintage appeal, inspired by the archive of famed New Zealand design 
house Silk & Steel. This free-spirited hematite gemstone stacker bracelet features an authentic Italian St Benedict medal charm and freshwater baroque pearl. 
More than just a piece of jewellery, this beautiful bracelet signifies love, hope, protection and miracles and would make the perfect gift. Relaxed luxury jewellery with 
meaning. $49. Visit www.silkandsteel.co.nz for further information.  
6 .  R . M . W I L L I A M S  A B B E Y  S H I R T   Australian heritage brand R.M.Williams has partnered with legendary outback rail experience, The Ghan, for its latest 
collection, paying tribute to the rugged Australian landscape and the spirit of adventure. The R.M.Williams brand evolution from bush to boardroom is exemplified 
by a rich collection of new season men’s and women’s footwear and apparel, including this stylish slim-fit Abbey long sleeve button through shirt with Longhorn 
embroidery on the cuff and back frill detailing. Visit www.rmwilliams.com.au for further information.

4

5 6
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1 .  S A M S U N G  G A L A X Y  N O T E 2 0  A N D  N O T E 2 0  U L T R A  Samsung’s Galaxy Note20 series is a productivity powerhouse that works like a computer and lets 
you game like a pro. The series comes in two versions: the Galaxy Note20 Ultra, designed for Note fans who demand the ultimate in power and productivity, 
and the Galaxy Note20, for broader Note users looking to maximise their time for work and play. Both are built for efficiency, so you have more time to stay 
connected with the people you love. Now, on the Galaxy Note20 series, new S Pen and Samsung Notes features provide an even more powerful experience 
and extend to Galaxy Tab S7 and Tab S7+ for flexibility and convenience. Plus, a deeper relationship with Samsung’s long-standing partner, Microsoft, helps the 
Galaxy Note20 series and your Windows PC seamlessly work together.
Samsung is also bringing its Microsoft partnership to the entertainment side of the Galaxy Note20 series, taking virtual play to the next level. This is the most 
powerful, fully immersive mobile gaming experience Samsung has ever engineered into a smartphone. Plus, the Galaxy Note20 series packs pro-grade tools 
to capture stunning photos and create cinematic videos and offers advanced multitasking experiences; the series’ 8K camera, for example, now giving you 
access to ultra-high resolution and a professional quality video experience. Samsung’s latest Note series transforms the way you work and the way you play, 
empowering you to do more anytime from anywhere. From $1699. Visit www.samsung.com/nz/galaxy for further information.
2 .  S A M S U N G  G A L A X Y  W A T C H 3   With the Galaxy Watch3, Samsung has introduced a next-generation companion for managing routines, smashing fitness 
goals, and taking ownership over your health. Built with premium materials and a slimmed-down version of the popular rotating bezel, the Galaxy Watch3 
features the craftsmanship of a luxury timepiece, while still being comfortable enough to wear all day and all night. But this smartwatch isn’t just appealing  
to the eye; it’s also the centre of your wellness experience, sporting Samsung’s most expansive health suite yet.
With the upcoming Blood Oxygen feature, you can measure and track oxygen saturation over time, for fitness and wellness purposes. In certain circumstances 
when a potential fall is detected, your location can even be sent to pre-designated contacts. Running Analysis will help you run better and improve your 
form while VO2 Max follows cardio progress to provide insight into oxygen consumption. For those who want to keep fit while at home, Samsung Health 
provides more than 120 different home training programs so you can track workout progress on the smartwatch. From $749. Visit www.samsung.com/nz/galaxy  
for further information.

A C C E S S O R I E S  +  I N S P I R A T I O N A C C E S S O R I E S  +  I N S P I R A T I O N

3 .  S A M S U N G  G A L A X Y  B U D S  L I V E  Samsung Galaxy Buds Live represent the latest shape of true wireless earbuds. Featuring a revolutionary new design and  
a supremely comfortable fit, they’re like nothing you’ve seen or worn before. Combining AKG’s sound expertise with a bigger, 12mm speaker (compared to Galaxy Buds+), 
along with a bass duct, audio sounds deep and rich, allowing you to enjoy music the way the artist intended. Galaxy Buds Live come with three microphones and a Voice 
Pickup Unit so you can feel like you’re in the same room as your loved ones, even when you’re apart. These impressive new earbuds also feature Active Noise Cancellation, 
allowing you to enjoy spacious sound quality, with the ability to tune in (or out) of the world around you. $349. Visit www.samsung.com/nz/galaxy for further information.
4 .  S A M S U N G  G A L A X Y  T A B  S 7  A N D  S 7 +  The Samsung Galaxy Tab S7 and S7+ are two versatile tablets that combine the power of a PC, the flexibility of a tablet, 
and the connectivity of a smartphone. Building on Samsung’s legacy of Galaxy 5G leadership, the Galaxy Tab S7 and S7+ can help unlock seamless videoconferencing, fast 
downloads, and minimal-lag streaming. Experience PC-level productivity on the Galaxy Tab S7 and S7+ thanks to a powerful processor, an improved keyboard experience 
(keyboard sold separately), and an improved S Pen with similar capabilities as the Galaxy Note20 series. Together you’ll be empowered to get more done in less time. 
But a tablet shouldn’t just enhance work: it also needs to help make the most of your downtime. For elevated entertainment, the Galaxy Tab S7 and S7+ feature an immersive 
display with a 120Hz refresh rate, so you can take full advantage of the cloud-based gaming and high-definition streaming. For users who want even more space to work, 
play, and create, the Galaxy Tab S7+ offers an extra-large 12.4” Super AMOLED display. These tablets also make it easier than ever to work across multiple devices. When 
there’s no Wi-Fi network available, you can use Auto Hotspot to automatically tether other compatible Galaxy devices to your tablet. And with Nearby Share, you can easily 
transmit files to nearby contacts. Or use your Galaxy Tab S7 and S7+ to maximise productivity even further with tools such as Samsung Notes, the new S Pen, the Book 
Cover Keyboard and Bluetooth mouse for a complete computing experience. From $1399. Visit www.samsung.com/nz/galaxy for further information.
5 .  S A M S U N G  G A L A X Y  Z  F O L D 2   Samsung continues to pioneer an entirely new category of mobile devices by introducing the next generation of foldables, 
the Galaxy Z Fold2. After releasing two foldable devices and listening to user feedback on the most requested upgrades and new features, Samsung’s new Galaxy 
Z Fold2 incorporates meaningful innovations that offer users enhanced refinements and unique foldable user experiences. The Galaxy Z Fold2 combines the 
portability and flexibility of a smartphone with the power and screen size of a tablet for ultimate productivity. Whether folded or unfolded, this is a true luxury mobile 
experience. The Galaxy Z Fold2 comes packed with two edge-to-edge, nearly bezel-less Infinity-O Displays. The Cover Screen is 6.2-inches and the massive Main 
Screen is 7.6-inches, making them both larger than the Galaxy Fold. Featuring a sleek design, refined engineering, and leading technology, with the Galaxy Z Fold2, 
Samsung continues to inspire all new possibilities for the entire foldable category. Visit www.samsung.com/nz/galaxy for further information.
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D A N  C A R T E R   
Carter has always been reluctant to talk about his successes, but in 2005 in an on-field display dubbed the 'Perfect 10’,  

he freely admits this was his greatest performance. “You're just kind of in the zone, and everything's going well. I came off the field,  
and there was a bit more media than normal wanting to talk to me, asking “Do you know how many points you scored?  

Did you know you broke records?” I didn't know how many points I'd scored. Someone said 33; I thought that's pretty good, I'm happy with that.”

A L S O  I N  T H I S  I S S U E

• Land Rover’s new Defender doesn’t rewrite the rules, it throws the rule book away  
• Can Aston Martin join the realms of the super SUVs with the new DBX?  

• Ultra-runner Chadd Wright on why failure isn’t an option, especially 30 hours into a 60-hour foot race 
• Introducing Auckland’s exclusive new centre for fashion: Commercial Bay  • Audi celebrates 40 years of quattro

What do these organisations have in common? 
Apart from being amongst the best in their sector globally, they all believe  
their people are the key to their success and use our tools to help them  
deliver the outcomes they’re after.

To find out what they could do for your team, 
contact us today:

�  +64 9 522 9409    �  info@steel-ps.com    �  steel-ps.com
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As an occasion, it would have been as memorable as 
it had seemed unlikely. At 38 years old, the player 

widely considered to be the greatest first five-eighth 
ever to play rugby, taking the field for the Blues 
alongside Beauden Barrett, the game's current 

MVP. It was too good to be true; first, Carter's 'old 
man calves' kept him off the field for several weeks. 
Then Super Rugby Aotearoa's 'finale' at Eden Park – 

featuring Carter's former side, the Crusaders –  
fell victim to the COVID-19 resurgence.

FOR  THE  LOVE  
OF  THE  G A ME
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It could still happen in 2021. Because if 
Carter is sure about one thing, it is that  
he is not yet ready to hang up his boots.

“Once you say you're retired, you're retired. 
I don't know what is around the corner, so if I 
commit to retirement it means I can't play if 
something were to pop up in the future,” he says.

“If I was ready to stop, I wouldn't have the 
appetite to do things like help out the Blues  
or go back and play club rugby. There's still  
a love for the game and going out there  
and competing, and as long as I've got that  
I don't want to make 'that' announcement.”

Carter did retire in 2015, but only as an All Black.
“For me, it's not about trying to get another 

contract, or playing international rugby; I'm 
quite content with the career I had. I was able 
to finish on my terms at an international level.”

He is still in hot demand around the world, 
although this prince of players is on pauper's pay.

"I'm probably the lowest played professional 
rugby player in New Zealand right now. It's 
not about the money though. It's more about 
being able to enjoy being part of a team, 
enjoying the competitiveness and basically 
my love for the game.”

Auckland is home for the Carter clan nowadays, 
raising his three sons alongside wife Honor, a 
former Blackstick hockey player.  

“I thought I could just sneak down there,  
put on the blue and white hoops for Southbridge 
and get through a game. I didn't mind that there 
was added attention around that game because 
it does amazing things for community rugby.”

There has never been a time that Carter 
hasn't been big news. He has been rugby's 
poster boy, and a genuine (but also slightly 
uncomfortable) celebrity.

“Even to this day, when I’m rubbing 
shoulders with celebrities, there is still that 
feeling of “What the hell am I doing here?”  
I'm never one hundred percent comfortable  
in those situations, but at the same time,  
I enjoy doing different things.”

Since his breakthrough season for the 
Crusaders and All Blacks in 2003, Carter has 
played a pivotal role in countless Super Rugby 
and All Black successes. He set multiple 
records in his international career, finishing 
as the highest scorer of all time. He was also 
named IRB Player of the Year three times. 

The first time he received the honour  
was in 2005, helped in no small part by  
a performance dubbed the 'Perfect 10.'  
Carter has always been reluctant to talk  
about his successes. Still, this game he  
freely admits was his greatest performance.  

It was the desire to spend more time with family 
that helped Blues coach Leon MacDonald lure 
him in as cover for the injured Steve Perofeta.

“It took a bit of convincing to be honest 
because I’m a Cantabrian through and 
through, and a staunch Crusader. But being 
able to do what I love again, and to be able  
to go home to my family each night was  
very attractive to me,” Carter explains.

The toughest part of the whole thing was 
telling Crusaders coach Scott Robertson.  
He, like MacDonald, is a former Crusaders 
and All Black teammate. Carter can still  
recall the conversation.

“I told him that Leon's talked me into 
helping out the Blues. He's like “WHAT!?”  
I then explained the reasons why and he said,  
“I totally understand”.”

Carter admits that at the time, he never 
expected to take the field.

"It wasn't about me getting on the pitch. It 
was about helping the team grow and sharing 
my experience with the younger guys and the 
leadership group. I can't help myself though:  
I missed rugby,” he says of the moment he  
put his boots on. The hunger was still there.

And New Zealand had missed Dan Carter too.  
News of his first game back led sports 
bulletins around the country.

However, at the time he had no idea just  
how great.

“It was really weird. You're just kind of  
in the zone, and everything's going well.  
I was just in that state of mind.  
I came off the field, and there was a bit more 
media than normal wanting to talk to me,  
and they're asking “Do you know how many 
points you scored? Did you know you  
broke records?” I didn't know how many  
points I'd scored. Someone said 33; I thought 
that's pretty good, I'm happy with that.”

This is typical Carter: the points scoring 
machine who refuses to keep a tally.  
At a recent school quiz night, he was stumped  
by the question 'Dan Carter scored 1598 
points during his international career.  
Has he scored more penalties or conversions?'

He drops his head in resignation: “I didn't know 
the answer. In my defence, it was pretty close.”

It is close: 293 conversions and 281 penalties. 
For the record, Carter guessed the wrong answer.

However, there was one number that 
haunted Carter for the bulk of his career: zero.  
From his first taste of Rugby World Cup 
disappointment in 2003, he was desperate  
not to finish his international career without 
being a World Champion. 

Left Carter fronts  
a press conference  
to discuss his injury 
during the 2011 IRB 
Rugby World Cup.
AboveCarter puts the 
hammer down during a 
2010 Tri-Nations match 
between the All Blacks 
and Springboks in 
SOWETO, Johannesburg.
Above Right  
The moment Carter had 
been waiting his entire 
career for: holding the 
Webb Ellis Cup aloft with 
captain Richie McCaw  
at Twickenham in 2015.
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After coming up short in 2007, the All Blacks took  
the lessons learned from the loss to France in Cardiff 
and were the form team of the 2011 tournament. 
However, Carter's hopes of a Cup redemption were 
shattered when he tore a groin muscle while preparing  
to captain the All Blacks pool match against Canada.

“It brought me to tears, which doesn't happen very 
often. I knew it was serious but there is still a part of  
you that hopes you will be able to play. Even though,  
in the back of my mind, I know this was serious  
because I heard the snap,” he recalls.

By the time 2015 rolled around, nothing was going  
to stop Carter; including an invitation to try to join  
the NFL as the New England Patriots' kicker.  
The chance to be part of the team which won 
 three Super Bowls in five years was tempting,  
but Carter wanted to lift the Web Ellis trophy.

“In my mind, nothing could stop me, that's how 
focused and confident I was. I felt all the setbacks  
I had had going back to 2003 when I was a young 
 kid who didn't really know the seriousness  
of World Cups.  

I soon learned how badly I wanted a World Cup, and for  
it to be taken away from me at the next two World Cups – 
especially when I was supposed to be at my prime –  
was pretty gut-wrenching.”

The result was the perfect end to his All Black career, 
winning the cup, and named the World Player of the 
Year. Carter had dreamed about this moment since  
he first held a rugby ball.

“The Rugby World Cup is the pinnacle for any rugby 
player. You know the world is watching you at the home 
of rugby at Twickenham. You know it's your last game. 
I'd done the work and I was confident. I knew it was one 
last chance to perform.”

Stints in France and Japan have been financially lucrative. 
However, Carter feels this year's return home has been 
his best move.

“I've been lucky, and New Zealand Rugby has looked 
after me. I've had some great opportunities overseas,  
so it's not about money anymore; it's about giving back  
to the sport and New Zealand Rugby.”

Would he play for free?
“Yes. I almost am right now.”

"It wasn't about  
me getting on  
the pitch. It was  
about helping 
the team grow 
and sharing my 
experience with  
the younger guys.  
I can't help myself 
though: I missed 
rugby,” he says  
of the moment he  
put his boots on.  
The hunger was 
still there."
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Search the phrase “highly anticipated” 
and you’re bound to be presented with an 
image of the 2020 Land Rover Defender. 
With so much having changed, does the 

reborn Defender retain enough of  
its predecessor’s charm and ability to 

appeal to stalwarts and converts alike?  
Well, did we really need to ask?

P OINT  
PROVEN
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It also becomes quickly obvious that, despite all  
of the clever and almost seamless electronics that  
do a lot of the heavy lifting off-road, the Defender  
is also blessed with a base level of pure mechanical  
off-road competence that is actually above and 
beyond most others as well.

This is born out when you start taking a look  
at the bare numbers: the Defender leads the class 
not only in ground clearance (the Toyota Prado has 
220mm, the current Discovery 283mm), but also 
with its incredibly impressive approach, breakover 
and departure angles of 38, 28 and 40 degrees 
respectively. And that’s not even getting to its  
equally class-leading 900mm wading depth either.

That basic mechanical ability combines 
impressively well with the Land Rover’s latest 
generation of off-road and stability electronics  
to give the Defender supremely confident feel  
off-road, tackling even the most imposing obstacles  
with a casual indifference. Perhaps most surprising 
though, is that it does this while the driver and 
passengers remain in impressive comfort.

Yep, that’s right; the Defender also manages  
to keep its luxury side up when tackling the  
rough stuff. It maintains a deeply impressive  
ride quality even when you’re bouncing your  
way gently down a terrifyingly steep sand dune.

While Land Rover has clearly steered the 
new Defender away from its rugged workhorse 
ancestors, it was always pretty obvious the 
company needed to ensure the new one would be 
every bit as capable off-road as it has ever been.  
If not more so. And even if just to prove a point.

And after spending the best part of a day at 
Woodhill Forest, north of Auckland putting the  
new Defender through its paces (and quite a bit  
of mud) we’d certainly have to say the point has  
quite comprehensively been proven.

Land Rover had done something we wouldn’t  
have thought either advisable or even possible with  
the new Defender. The storied British brand has 
aimed for the middle ground somewhere between 
luxury and comfort on one side and staggeringly 
adept and relentlessly off-road focused on the other.

The Defender effortlessly nails both of these 
seemingly incongruous aims.

While this is at its most visually obvious  
and impressive on the interior – with its brilliantly 
practical blend of easy-clean, yet high-quality 
materials – it is when you drop the Defender  
into low-range and head off the sealed stuff that  
this seemingly impossible blend of talents truly 
reveals itself.

Low range is a simple press of a button away and,  
as the Defender cranks itself up to its full off-road 
ride height (showing off a truly impressive 291mm  
of obstacle clearance in the process), it just feels ready.

The first thing that you notice is that the ZF  
eight-speed automatic transmission is so good  
at slickly moving through its ratios, that it barely 
seems like you are in low-range. But come to the  
first substantial obstacle and you are left in no  
doubt as the Defender simply crawls over it with  
a remarkable lack of drama.

Left  The Defender’s 
impressive interior 
mixes high-end tech 
with robust no-nonsense 
surfaces in a thoroughly 
unique way.

Top  While the  
exterior lines might 
have evolved and shifted 
slightly upmarket,  
the Defender’s appetite 
for a decent goat track 
remains in check.
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Both Defenders we sampled – a P400 First Edition  
and a D240 SE – at Woodhill were impressive,  
but it has to be said that the D240 diesel engine  
is the better off-road, with a gentler, more progressive 
throttle that was better attuned to creeping over  
the rough stuff, where the petrol inline-six P400  
was a tad more aggressive.

However, this can be solved with a clever new 
innovation in Land Rover’s optional configurable  
Terrain Response system which allows the driver  
to customise throttle response in off-road situations; 
something we would welcome in every off-roader,  
to be honest.

With its retro looks, quality interior and 
determined nature off-road, the new Defender  
fully reveals the strategy Land Rover started  
when it moved the Discovery more upmarket  
in its latest (fifth) incarnation. In doing so,  
the manufacturer has left room for this iteration  
of Defender; one that retains a lot of the charm  
of the original, all of its prodigious off-road ability  
and adds a layer of quality that Discovery 4 owners  
will find rather familiar.

Left  Class-leading 
ground clearance  
comes in handy  
in deep ruts.

Above  Land Rover has 
brought the Defender 
into the 21st Century 
without heavily 
compromising  
on character.

Top Left  The five  
or seven seater 
Defender 110 leads  
the charge. The popular 
90 short-wheelbase will 
arrive early in 2021.

Top Right  The Defender 
D240 SE was the pick 
of the early models  
in the mud.
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We believe that accounting is more than a 
clinical view of your finances, and that as your 
trusted advisors we must have an intimate 
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Grand tourer? Offroader? Sports car?  
How about d) all of the above? In terms of 
indelibly linking its parent brand’s storied past 
to a tangible future, the DBX is the most 

important car Aston Martin has ever built.  
It has to be good. And it has to be popular.  

So, if the former begets the latter, then Aston 
Martin’s future looks very tangible indeed.

TIME  
M ACHINE
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Aston Martin’s chassis development team 
has taken up semi-permanent residency of  
the southern part of the Silverstone circuit, 
known as Stowe. 

Though dwarfed by its famous brother, it 
contains a handful of corners that keep things very 
interesting if you’re in the right sort of vehicle.  
And here I am at Stowe, doing things in a high-
riding SUV that just shouldn’t be feasible. 

Sure, Aston Martin’s chassis guru Matt Becker 
is one of the best in the world and has an uncanny 
ability to deliver cars that ebb and flow down  
a road in a way that’s as natural as breathing.  
And yes, this is the company’s playground, so you’d 
expect a car developed here to know its way round. 

But even so, it’s a vanishingly rare SUV that 
commands you to keep pushing, in defiance  
of its supposedly unpromising centre of gravity  
and sturdy mass. Becker is all about linearity 
and purity of response, and that’s what you get. 
Through Stowe’s slower, tighter corners,  
the DBX turns in convincingly, steers sweetly,  
and refuses to dissolve into understeer.  
In the faster-flowing sweepers, its body control  
and balance are peerless. If you select Sport+  
it will even drift. Silly but fun. 

Will any of its target customers indulge in  
these sorts of antics? Probably as likely as them 
heading into a muddy forest or wading through 
deep gullies of water.  
But I did both of those, too, all on the same set of tyres,  
with a robustness that initially beggars belief.  
It can also tow up to 2.7-tonnes. 

The Aston Martin DBX is clearly a highly 
versatile animal, over-engineered in the 21st 
idiom, but these huge reserves of capability 
provide a sturdy foundation to its allure. 

The DBX represents an unprecedented 
creative, financial and engineering investment  
on Aston Martin’s part. This is a company 
with a long history in sports cars.  
But competing at the highest level in today’s 
market means that an SUV has to be a core  
part of the mix. Lamborghini’s Urus is the 
company’s best-seller, while Rolls-Royce’s not 
universally adored Cullinan accounted for 40%  
of the company’s sales in 2019 (the majority  
of its owners new to R-R, a useful by-product). 

A luxury 4x4 was one of the first things 
former CEO Andy Palmer decreed back in 
2015, and as well as wading into challenging 
new territory for the brand, this also meant 
creating an entire facility from scratch in 
order to manufacture it. That’s happened at  
a former RAF base in St Athan, South Wales.

As to the DBX itself, it’s an equally thorough 
proposition. Aston Martin has developed an  
all-new aluminium platform, which manages  
to be rigid, lighter than the other contenders in 
this elite class, and maintains a potent aesthetic 
through-line to the rest of the company’s products. 

Chief Creative Officer Marek Reichman 
says that because Aston Martin had no need 
to share a platform or adapt an existing 
architecture, the company had the freedom 
to determine the DBX’s footprint, wheelbase 
length and overhangs.

Freedom. The end result is obviously 
subjective, and you’ll make up your own mind 
about the DBX’s appearance. The Aston 
grille is more imposing than ever, the body 
side upper swage line lovely, the slimline 
rear lights and upswept boot spoiler more 
aesthetically disruptive. But what’s unarguable 
is that this is a big car that manages its 
proportions very cleverly, that looks striking 
without overdoing the showbiz, and which 
also modifies its personality according to 
colour (check the Q by Aston Martin online 
configurator – the possibilities are limitless). 

From London to L.A, Shanghai to Auckland: 
the DBX will be whatever you want it to be. 
Even its 22-inch alloys look appropriate rather 
than outlandish. 

The chassis is classy, with a double 
wishbone front suspension and multi-link rear, 
while particular attention was paid to noise, 
vibration and harshness through the use of 
hydro-bush technology. The DBX rides on 

Above Left The DBX 
looks striking without 
overdoing the showbiz.
Below Far Left  
The advent of an SUV  
is a survival tactic for 
the Aston Martin brand, 
but at first interaction a  
successfully executed one.

Below Left Design cues 
abound reminding you 
of the provenance of this 
particular luxury SUV.
Above The DBX is  
a big car that hides its 
proportions well when in 
the driver’s seat: extolls 
the virtues of them when 
playing passenger.
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sophisticated triple-chamber air suspension that’s 
adjustable for both spring rates and ride height, 
and also employs 48-volt active anti-roll bars and 
adaptive dampers. The upshot is that the DBX rolls 
less than the smaller, sportier Vantage coupe. 

The four-wheel drive system is clever, too: 
100% of drive can be sent to the rear wheels, up 
to 47% to the front via a centrally mounted active 
centre transfer case (hooked up to a carbon fibre 
propshaft). There’s another e-diff in the rear axle, 
while torque vectoring via braking also helps 
finesse your cornering line. Five drive modes 
govern what happens beneath you, the software 
algorithms seamlessly adjusting the active 
differentials, the air suspension, the anti-roll  
system and traction control. Choose between  
GT, Sport, Sport+, Terrain and Terrain+. 

There’s a lot going on here, but crucially  
the DBX feels right the moment you set off.  
Sports cars are meant to cosset and envelop  
the driver: in this Aston Martin, the touchpoints 
look familiar, and the cabin is as lavishly trimmed  
as ever and uses some new materials, but there’s  
an added sense of space and well-being. 

The rear passenger compartment is huge,  
with 632-litres of luggage space in the boot (and 62- 
litres under the floor). The DBX relies on the  
previous generation Mercedes-Benz user-interface, 
which, for my money, is actually easier to use than  
the latest system (with its hyperactive touchpads).  
The main instruments live in a 12.3-inch TFT screen, 
the infotainment in a central 10.25-inch one.  
Some of the switchgear is a little fiddly, but overall,  

it’s a truly lovely, highly characterful place to be. 
Despite its 5m length and 2m width, it’s also  

a naturally easy car to position on the road.  
The A-pillars are slender and there’s excellent 
visibility all-round. On the motorway the DBX’s 
rolling comfort is fabulous. Those big wheels 
should amplify every bump and imperfection,  
but all the gnarly stuff is successfully smothered.  
This is a hugely refined car, with an almost  
limo-like ability to repel the outside world. 

The route home from Silverstone encompasses 
some of my favourite roads, though not the sort 
you’d customarily enjoy in a two-tonne-plus SUV. 
Aston Martin’s relationship with Mercedes extends  
to the use of that 4.0-litre ‘hot V’ twin-turbo V8, 
as seen in the AMG E63 S sedan and wagon, 
harnessed to ZF’s silky nine-speed automatic. 
It’s a great combo, but it has found an equally 
impressive home in the DBX, whose plush 
motorway manners give way at a flick of the wheel-
mounted chassis control button to dynamic smarts 
that are simply exceptional for a vehicle of this kind. 

Aston Martin benchmarked Porsche’s excellent 
Cayenne turbo, but actually it handles more  
like the smaller Macan.

Car people and diehard Aston Martin adherents 
might have a problem with the very idea of the 
company making an SUV. But the world is a 
challenging place right now, and Aston needed  
to do this in order to survive. Yet while the DBX  
is undoubtedly guided by pragmatism, it’s also the 
most complete car in the company’s long history.  
It does everything. And it does it spectacularly well. 

Those big  
wheels should 

amplify every bump 
and imperfection, 
but all the gnarly 

stuff is successfully 
smothered. This is  

a hugely refined car, 
with an almost  

limo-like ability  
to repel the  

outside world.
Left Will you be taking 
your Aston Martin mud-
plugging? Regardless,  
it’s nice to know it can.
Above The four-wheel 
drive system can apportion 
100% of drive to the rear 
wheels, and up to 47% to 
the front via a centrally 
mounted active centre 
transfer case.
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CHASING 
FAILURE

Ex-US Navy SEAL turned ultra-runner,  
Chadd Wright, has experienced better bests  
and worse worsts than many in his 32 years.  

But ultra-runners never quit, and Wright  
has no intention of doing so. As he succinctly  

puts it in this exclusive conversation with  
66 Magazine, “The furnace of adversity;  

that’s how we purify gold, man.”

WORDS SHAUN SUMMERFIELD
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You have to make 
decisions – right 
now am I being  
brave or reckless?  
And in that moment, 
due to lack of sleep 
and heat exhaustion, 
I was being reckless.

As one of the most landlocked places in  
New Zealand, Blackmore Station, straddling  
the border of Southland and Central Otago, 
really is in the middle of nowhere. 

Isolated, rugged, and boasting merciless 
weather extremes at any time of the year,  
this is some of the country’s toughest terrain. 

Still, only the worst will do for adventure 
racer turned The Revenant Race Director,  
Scott Worthington, because his goal was to make 
finishing The Revenant close to impossible. 
Winning this 190-plus kilometre long ultra-running 
race takes second place to merely finishing.  
To put it in perspective, the cut-off time to 
complete just half the race distance is 30 hours.

If competitors can stay on course – with 
nothing more than a map and compass for 
direction – they will have tackled 16,000 meters 
of vertical ascent. Those that leave the chosen 
route face will clock up an even longer climb. 

There is no support allowed for competitors – 
just a swig of Revenant whisky for the winner and  
a comforting hug for those forcibly withdrawn 
from contention for failing to meet prescribed 
cut-off times. It is meant to feel like hell.  
Which, somewhat ironically, is absolute heaven  
for American ultra-runner Chadd Wright.

“In a race like the Revenant, you get to 
experience life in a day. Where else can you 
experience life in a day, man?” he enthuses.

“What I mean by that is you get to laugh; 
you get to cry; you get to hurt; you get to climb 
mountains; you get to see the beautiful view 
from the summit and smile and feel that sense 
of freedom and accomplishment. But right  
after that, you’re headed back down the slope.  
You’ve got another mountain to climb.”

At 32, Wright has seen more than most  
ever will. Along with those beautiful views  
from mountain summits, he has also witnessed  
the very worst. For 12 years he served as  
a United States Navy SEAL.

“As a SEAL, we had to perform at an  
extremely high level. The precise and physically 
difficult aspect of completing missions was hard. 
Super-hot, super-cold; we were always on the 
extreme because we are the tip of the spear.”

Today, Wright looks for the same challenges  
as an ultra-runner.

“When I was retired from the SEAL team,  
I needed something in my life that was going  
to push me on a tough level. Ultra-running has 
filled that gap. It allows me to reach that real  
and primal state again,” he says.

It is no secret that his role as a SEAL ‘Breacher’ 
(the first solider to enter a hostile building) 
would have repeatedly put him in the most 
primal situation possible: life or death. 

However, a conversation with Wright doesn’t 
involve war stories; he’s taking those to the grave. 

Only one tale of duty emerges while we chat 
about his first post-military gig, running  
a lawn care and landscaping business. 

“I remember a time when I was on my 
hands and knees in the middle of summer 
pulling weeds. A guy walks past in a suit  
and looks down at me and gives me a look  
of disdain. ‘Who is this guy pulling weeds?  
He needs to get out of my way.’ I just looked up 
and smiled at him, because I was reflecting on 
the time that I stood watch at the bedside of the 
President of the United States of America; while 
he slept soundly knowing that I had the watch. 

“It just shows that you need to be careful 
how to judge individuals, how you treat the 
man working on your plumbing or fixing 
something on the wall, because you don’t 
know what his story is, and you don’t  
know what he is capable of.”

It is unlikely that President Obama knew 
how desperately the young man from the 
back-blocks of north-western Georgia, 
standing guard at his bedside, had fought  
to become a Navy SEAL. 

The programme is so brutal that three-
quarters of candidates don’t make it through 
basic training. Wright didn’t even make it 
through the Physical Screening Test, which 
included swimming 500 yards in under twelve 
and half minutes, because he’d never done 
more than doggy-paddle across a pond.

“I was definitely underprepared. I didn’t  
fit the mould of who you would think would  

be able to go and complete SEAL training.  
Dude, it goes to show; be careful how you 
judge other people.”

With typical bloody-minded determination, 
he was eventually able to pass the swim test… 
only to fail the medical. Navy doctors had 
discovered a pericardial cyst on his heart  
and classed him ineligible to be a SEAL.

Undaunted, Wright sought out a surgeon 
prepared to remove the cyst. The operation was 
risky and costly; a $150,000 all-or-nothing gamble 
on his life and on becoming a Navy SEAL. 

Not for the first or last time in Wright’s life, 
failure was a genuine prospect. And he relished it.

“The furnace of adversity; that’s how  
we purify gold, man. You become firmly 
focused and sharp, then you’re able to go  
and accomplish your dreams,” he says.

Although in Wright's situation, he appears 
hell-bent on seeking out nightmares, which 
explains why he is at Blackmore Station.

“Until you’re pushing the envelope of  
what you’re doing; until you’re pushing to  
that level where you could potentially fail, 
you’re not growing.” 

Taking that logic, there was plenty of growth 
on offer during this year’s Revenant ultra-run.

Only three of the 25 starters finished inside 
the 60-hour cut-off time. Wright, one of the 
race favourites, was at the halfway point  
when the race beat him.

“I’m coming down a scree slope towards 
checkpoint 13. It’s the middle of the night,  

and I’d been struggling with the heat all  
day which was affecting my judgement.  
I’m following a game trail down the side  
of this river, and I found myself at a sheer  
drop down to the Nokomai River.

“I didn’t realise until it was too late,  
and I’m midway along the cliff, clinging on. 
And it hits you, and you realise that this is serious.  
There’s a difference between being brave and 
being reckless. You have to make decisions –  
right now am I being brave or reckless?  
And in that moment, due to lack of sleep  
and heat exhaustion, I was being reckless.”

He knew his race was over, but he still 
didn’t stop. Ultra-Runners never do.

“You go until you get pulled off the course 
or finish. There is no quitting. A hundred-mile 
foot race; man, you run the first 95 miles for 
the last five miles. The first 95 miles, it hurts 
and all that, but the growth comes in that final 
push. When you’ve reached the maximum 
level of pain and suffering and mental fatigue, 
that’s when all the growth comes when you 
push through that final section. 

“That last section is where failure will 
usually happen, or not.” 

Philosophical about the result, Wright isn’t 
okay with it either.

“No, I’m not content with the outcome  
this time; discontent is fine as long as it feeds  
the hunger rather than the nervousness.”

So, will he beat The Revenant next time?
‘You bet!”

Far Left  Winning the 
190-plus kilometre long 
Revenant ultra-running 
race takes fortitude.  
To put it in perspective, 
the cut-off time to 
complete just half the 
race distance is 30 hours.

Left  Chadd Wright:  
the ex-Navy SEAL 
turned ultra-runner 
is a firm believer in 
embracing discontent, 
so long as it feeds  
the fire within.

Below Half-way through 
this year’s Revenant in 
Central Otago, Wright 
realised the race had 
beaten him. But he’ll  
be back again. And again 
and again, until he wins.
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WORDS CAMERON OFFICER

The all-new Nissan Juke has landed,  
with updated looks and equipment, but with that 
unique ‘disruptor’ character still firmly front-
and-centre. Thank goodness for that then.

S AFE T Y  R A ZOR
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Left  The Juke’s cabin  
is roomier and with 
plenty of latest-
generation technology 
front-and-centre.
Above   
Other manufacturers 
have tried to imitate  
the original, aggressively 
angular Juke in the past, 
and failed.

All this is possible because underneath the sheet metal, 
the 2020 Juke is riding on a completely new platform. 

Aside from basic roominess, though, there are added 
practical payoffs to report as a result, including a larger 
boot (422-litres) with a lower lip for getting items over 
and into the luggage space. The extra millimetres in body 
length also mean that the rear doors – again boasting 
those clever ‘hidden’ door handles nestled in the c-pillars – 
have a larger aperture. Combined with a lower rear floor, 
the 60/40-split folding rear bench of the new  
Juke is as easy to get in and out of as the front seats.

If ever there was a compact hatch which wore its USP 
front and centre, it’d have to be this one. And so, while 
there are plenty of updates under the skin, Nissan’s 
designers have clearly sought to retain the model’s 
points of difference. While the car has grown, all that 
quirky signature styling remains in-situ. Sculpted flanks, 
a tapered coupe-style glasshouse and the ‘floating roof’ 
design at the rear reinforce what an individual car this 
really is: one that other manufacturers have tried to 
imitate on multiple occasions.

The chrome-work in the front grille gives it a ‘family 
face’ that reminds of other models in the Nissan SUV 
line-up. But even this is framed with features you won’t 
find anywhere else in the carmaker’s range, such as the 
Juke’s distinctive round headlights with Y-shape motif 
through the middle. Paired with the narrow LED daytime 
running lights, the car remains a stand-out even at night.

Matching those looks with an eager powerplant,  
the Juke arrives with a turbocharged 1.0-litre, three-cylinder 
engine, good for 84kW and 180Nm of torque. Paired with  
a seven-speed DCT as standard and with a kerb weight  
of just 1251kg, this thing is thoroughly engaging to drive.  

Emergency Braking (including the capability to detect 
pedestrians and cyclists).  
Paired with a reversing camera, the Intelligent Around  
View Monitor – which provides a 360-degree ‘bird’s-eye’ 
view around the vehicle – makes parking this already  
highly manoeuvrable compact crossover even easier. 

On the road, other safety essentials such as Traffic 
Sign Recognition, Lane Departure Warning, Blind Spot 
Warning, Rear Cross-Traffic Alert and Automatic LED 
headlights with High Beam Assist all serve to update  
the Juke for modern roads.

The Juke remains one heck of a statement on wheels:  
its signature dramatic style not only firmly intact,  
but bolstered with more room onboard, a lively engine 
and plenty of next-level tech at the driver’s fingertips. 
There’s probably even a nod to superbikes somewhere 
onboard too.

It is quite easy to forget, a decade on from its 
global launch, just what a statement – and what  
a shock to the system for some – the original  
Nissan Juke represented upon its first appearance.

The idea of a small vehicle boasting an increased  
ride-height – the dimensions of a family hatch paired  
with the lofty ambitions of an SUV – wasn’t new as such.  
But no one had taken the concept and run with it from 
the ground-up like this before.

More so, no manufacturer had to that point then 
doubled down on this compact-hatch-SUV idea with 
thoroughly unique design cues, dramatic panel creases 
and a cabin that paid homage to, of all things, the design 
elements of superbikes.

The Nissan Juke was something entirely different.  
It was a car that, refreshingly, had more in common with 
the ‘designed for impact’ motor show concept than any 
watered-down-for-public-consumption compromise.  
In retrospect, the Juke was possibly a real gamble for Nissan. 
But it paid off in many markets around the world,  
New Zealand included.

And now we have an all-new one. And Nissan has 
pulled off quite an impressive feat here: the new Juke 
manages to look much more a part of the same family  
as its larger Qashqai/X-Trail SUV siblings, yet it still 
retains enough distinctive design aspects to leave  
no one in doubt as to its nameplate. 

It is bigger, though, which is noticeable from the 
moment you walk up to it. It’s longer, wider and taller 
than its predecessor, and with an increased wheelbase 
too. This means that it feels surprisingly spacious and 
with decent amounts of headroom and kneeroom inside  
the cabin, despite its still relatively compact footprint. 

There are even steering wheel-mounted paddle shifters  
if you want to up the dynamic interaction beyond  
the simple A-to-B stuff.

Regardless of where you’re driving, the next-generation 
Juke brings with it plenty of updated tech including  
a new 8.0-inch touchscreen with Apple CarPlay or Android 
Auto integration, grade-specific satellite navigation,  
the practicality of USB and 12V charge points and  
grade-specific ambient lighting throughout the cabin. 

Opt for range-topping Juke Ti and a standard Bose 
Personal Audio system enlivens things with a high-quality 
eight speaker sound system which also includes a pair  
of Bose UltraNearfield speakers integrated right into  
the front-seat headrests. It’s a simple but clever touch.

Speaking further of technology, the new Juke also 
arrives with front, seat-mounted front-side and full-length 
curtain airbags, Forward Collision Warning and Intelligent 
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CO M M E R C I A L  
B AY

Representing the absolute best in international fashion and  
an equally diverse collection of eateries, the stunning new  
Commercial Bay development in downtown Auckland encompasses  
a three-level retail and dining experience unlike anything Auckland  
has seen before. Boasting flagship brands in the highest concentration  
of quality retailers in one central location, Commercial Bay is destined 
to reset expectations. We celebrate the opening of this landmark 
development with an exclusive photo shoot featuring select  
items from an array of premium retail boutiques located within.

PHOTOGRAPHY MATT QUÉRÉE   STYLING COURTNEY JOE   HAIR AND MAKEUP RAE SACHA  
TALENT ESTELLE @ RED11 AND JUNO JUNG   PRODUCTION SYMMETRY STUDIO

Estelle wears 
twenty-seven 
names dress, 

$745,  
COS hair  
clips, $30

Estelle wears 
R.M.Williams  
blazer, $459,  

COS hair  
clip, $30
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Estelle wears  
R.M.Williams blazer, $459  
and shorts, $159,  
COS belt, $45 
and hair clip, $30,  
Yu Mei bag, $659

Estelle wears  
Aje dress, $685,  

COS earrings $45.  
Juno wears  

COS jacket, $160

Juno wears  
COS jacket, $160, 
R.M.Williams  
pants, $159  
and sneakers, $345.  
Estelle wears  
Aje dress, $685,  
COS earrings $45,  
See by Chloe shoes 
from Scarpa, $590,  
Cittá ottomans  
from $1290

Estelle wears  
Aje shirt $525,  

COS hair clips, $30.  
Juno wears  

COS top, $75



Juno wears  
COS shirt, $110  
and pants, $180, 
Timberland shoes  
from Solect, $230

Juno wears  
COS shirt, $110  
and pants, $180. 

Estelle wears  
Aje shirt, $525,  

COS shorts, $110

Juno wears  
Edmund Hillary  
jacket, $495
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Every hour of every day, Starship is a literal lifeline for children  
and their families from all over New Zealand. With over 135,000  
patient visits recorded every year, it’s hard to overstate just how  
crucial the facility is in providing treatment, recovery and emotional 
support to young Kiwis and their caregivers.

However, Starship is more than ‘just’ a hospital. A lot more. 
Founded in 1992, the Starship Foundation has invested more  

than $135 million into Starship Child Health, making a real difference  
to children across New Zealand. With a view to extend the opportunity 
for world class healthcare to all young Kiwis, the Starship Foundation 
has invested in a multitude of impact programmes designed to educate 
communities and ultimately save lives.

The impact of Starship Foundation activities is vast and includes the 
funding of new technologies and treatments, patient wellbeing and even 
the vital Starship National Air Ambulance. Education and events are 
similarly large components of what this multifaceted team oversees.

“The Starship Foundation operates outside the margins of the clinical 
framework many might think of when they think of Starship,” says Melanie 
Esplin, Corporate Relationships Manager, The Starship Foundation.

“A significant part of the Foundation is our Community team.  
This is made up of a dedicated group of health professionals who  
can provide outreach services to young people and their families  
across a wide stratum of economic and cultural backgrounds.

“Our combined Starship Foundation and community activities  
mean that we’re constantly on the move across the wider Auckland 
District Health Board area. And this is where the ongoing support  
of the Giltrap Group has been essential.”

Melanie says that the challenges of 2020 have resulted in more 
demand for ongoing community support activities than ever before. 
Foundation team members worked hard during the first COVID-19 
Lockdown in March and April to identify at-risk people: young mothers, 
families struggling with ongoing health issues and families who  
had members that had lost jobs due to the Lockdown.

“Our teams had to prepare and deliver over 300 food parcels  
and maternity packs to Starship families throughout Lockdown,  
as well as provide ongoing emotional support,” continues Melanie.

“The reality is that a lot of affected people in our communities sit  
in a lower economic bracket. They might live in housing which is damp  
and overcrowded with multigenerational family members living under  
the one roof. Their financial situation is often not in the best shape.  
An event like COVID-19 carries with it a significant impact for these families: 
doubly so if they have children with existing health issues to manage.”

The Starship Foundation Community teams relied upon vehicles 
provided by Skoda New Zealand to ensure support packages made  
it to intended recipients all over Greater Auckland. Ongoing support  
from the Giltrap Group extends even further, however.

“Lady Jenny Giltrap has taken a personal interest in the Starship 
Foundation and has been a dedicated supporter for nearly 20 years now, 
which is remarkable,” says Melanie.

“Along with the crucial support we receive in the shape of our  
Skoda vehicle fleet, we are extremely fortunate to have organisations  
such as the Giltrap Group partnering with us so that we may continue  
our vital work in the community.”

Starship Foundation Chief Executive, Aisha Daji Punga, agrees.
Readers are encouraged to visit www.starship.org.nz/foundation  
to find out more about supporter opportunities for Starship.

WORDS AISHA DAJI PUNGA   PHOTOS OLIVIA HEMUS 

Working to ensure better  
child safety and health in  
the community and that  
no child is left behind,  
The Starship Foundation  
is an enormous catalyst  
for change and ongoing 
education, with outreach 
activities which extend well 
beyond hospital doors. 

S TARSHIP  FOUNDATION: 
ACCELER ATING  CHANG E
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BE  
THAT 
BUSINESS 
THAT  
ALWAYS 
DELIVERS. 
We believe that every business deserves a distribution solution that adapts 
to your unique needs, empowers you with choice, welcomes challenges, 
and relentlessly places you and your customers first. 

We don’t have vans. We have passionate people who utilise the best  
in the distribution industry to provide you with the best possible solution.

Call us any time, day or night.  
Let’s talk optimising your distribution.

INTRODUCING ZEND.
New Zealand’s experts for optimising business distribution. 

Zend.co.nz   |   0800 771 747

T R E N Z S E AT E R
Trenzseater’s ethos revolves around impeccable design, meticulous attention to detail and sophisticated finishes.  

In addition to collaborations with local craftspeople, the Trenzseater team of interior design consultants can guide 
customers through each design, the options and alternatives available for each, along with all materials and finishes. 

Essentially, this Kiwi design success story can accommodate any design brief. 

A L S O  I N  O U R  S P E C I A L  F E A T U R E  S E C T I O N

•  A very special reward for Lewis Eady and Steinway & Sons customers.   
•  Partridge Jewellers opens New Zealand’s only Rolex Boutique.   

•  We peek behind the grand entrances of the boutique Hotel Fitzroy, curated by Fable.   
•  Auckland favourite Ripe Deli shares some spring delights.

D E S I G N  +  L I V I N G  
S P E C I A L  F E A T U R E
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L O C A L  A R T I S A N S , 
W O R L D  C L A S S

Distinguished by its internationally focused modern, sophisticated style, 
Trenzseater is quickly becoming synonymous with bespoke quality  

furniture designed and made exclusively in New Zealand. 

If there was a stereotype persona for an upmarket,  
bespoke furniture retailer and interior designer,  
I’m convinced Ben and Hamish Lewis – founders  
of Trenzseater – definitely don’t fit that mould.  
There is something immediately disarming and down- 
to-earth about the brothers, which might at first seem 
to go against the grain here among high quality décor, 
fabrics, artwork and furnishings. It’s rather refreshing.

Overseeing tailored furniture design and New Zealand 
manufacturing, international brand partnerships and 
procurement, along with a world-class interior design 
consultancy, both Ben and Hamish are sympathetic to 
my limited understanding around the nuances of design. 
Over the course of a conversation they help me better 
understand the techniques and principals they see 
distinguishes them from alternatives in the market.

An obvious one is the duo’s passion for locally designed  
and produced furniture. With a background in furniture 
design and an eye for quality construction, Ben works  
with a carefully selected network of local craftspeople  
and material providers to produce stunning furniture ranges.  
These combined with Trenzseater’s interior design 
consultancy mean the company’s furniture can be altered 
dimensionally or atheistically, with fabric and materials 
choices to suit a particular space perfectly.
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Above The Trenzseater 
collection of furniture 
is distinguished by 
impeccable design, 
meticulous attention  
to detail and 
sophisticated finishes.
Far Left Founders  
Ben and Hamish Lewis.
Middle Left 
Trenzseater’s reputation 
for sophisticated interior 
styling and exquisite 
furniture design has 
been recognised 
internationally.

With a range of luxury furniture that could comfortably 
be centre stage at the Milan fair, each of Trenzseater’s 
products are made by artisans using traditional techniques, 
passed down through generations. Each item boasts an 
unparalleled finish, handmade with passion. 

“We pride ourselves on delivering a high-quality product, 
made in New Zealand to a first-class standard,” says Ben.

“We strongly believe Trenzseater is a design leader in 
the New Zealand market for upholstery and hard furniture, 
and we can make these pieces to specific requirements.”

“Our design service can also cater for your interior detailing  
of rugs, accessories, bedlinen and dinnerware,” adds Hamish.

The Trenzseater collection of furniture is distinguished 
by impeccable design, meticulous attention to detail and 
sophisticated finishes. The store’s team of interior design 
consultants are able to show customers through the designs, 
the options and alternatives available for each, along with 
materials and finishes for each design that one can select. 
Essentially, they can accommodate any design brief.

Trenzseater has been lauded with their fair share of 
international recognition as well, including the Andrew 
Martin Award, SBID (Society of British International Design), 
International Design Awards (IDA) along with a Design  
et al International Design & Architecture Award win.

A by-product of the current pandemic crisis has seen 
local design increase in relevancy for many, and both 
Hamish and Ben are proud to be at the forefront of that 
movement within their industry. But they also can balance 
their array of New Zealand made furniture with a large 
portfolio of international brands to suit the desire of  
their many clients.

You can find out more about Trenzseater’s extensive 
selection of locally designed and produced furniture  
and interior design services at www.trenzseater.com 
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I N  T U N E  
W I T H  L U X U R Y

Reaching a milestone such as a 140th anniversary is a stellar 
achievement. And in a relatively fledgling nation like ours, 140 

years in business is even more impressive. Lewis Eady is blowing 
out that many candles this year and celebrating their indelible 

position in the fabric of New Zealand music retailing with  
an outstanding offer to new Steinway customers.

Bottom The Bentley 
Bentayga V8 remains  
a slice of pure luxury  
and the ultimate  
SUV for an opulent  
weekend escape.

Left Steinway & Sons 
has represented the 
absolute best in musical 
craftsmanship for  
over 160 years. 
Below At Te Arai 
memorable meals are 
lovingly created using 
fresh organic produce 
from the property, 
together with other  
local ingredients.

To commemorate 140 years of bringing music to New Zealanders,  
as well as the long-standing commitment to the Steinway & Sons brand, 
Lewis Eady has announced a luxurious collaboration with Bentley  
and Te Arai Lodge for an exclusive promotion.

For a limited period, all customers who acquire a new Steinway  
Grand Piano from Lewis Eady will also be treated to a luxury weekend 
escape at the stunning Te Arai Lodge, including four-course garden-to- 
table dinner both nights, complimentary premium New Zealand wines,  
and use of all lodge facilities including the state-of-the-art yoga studio  
and pinewood infrared sauna.

And what better way to explore the east coast and flowing roads 
around Te Arai and nearby Mangawhai, than in a beautiful twin-turbo, 
4.0-litre V8 Bentley Bentayga?

Refinement and beauty come in many forms. Like Steinway, Te Arai  
and Bentley each represent the pinnacle in these attributes, with luxury  
and craftsmanship evident everywhere you look. Each has been built  
with passion and an eye for detail.

The Te Arai Luxury Weekend Escape package (valued at $4,500)  
is surely an exercise in serenity and mindfulness that rivals the  
rewarding experience of playing a Steinway. 

At Te Arai Lodge, double entry doors open into “The Great Room”  
featuring a limestone central open fireplace surrounded by opulent seating. 
Above, a David Trubridge ‘Navicular’ chandelier pays homage to the distant 
sand dune of Mangawhai on the horizon. There is a focus on sustainability 
at Te Arai and memorable meals are lovingly created using fresh organic 
produce from the property, together with other local ingredients.

You can watch the sunset enjoying the open fireplace and unwinding  
in the heated pool or the cedar hot tub set into the edge of surrounding bush.

Meanwhile, the Bentley Bentayga is an SUV built to inspire your 
next extraordinary adventure. Seamlessly fusing commanding on-road 
performance and a suite of innovative technologies, this luxury SUV excels  
in any environment. The Bentayga's exceptional handling and outstanding 
ride comfort will lets you experience the stunning environments of  
North Auckland and the Matakana Coast in world-class refinement.

And of course, there is Steinway: the gold standard of musical instruments 
representing over 160 years of dedication to craftsmanship and uncompromised 
expression. Almost every concert pianist in the world chooses the Steinway 
grand piano and it remains at the heart of cultured homes the world over.

Readers are encouraged to take the first step toward this outstanding 
combined experience by booking a Steinway consultation with Lewis Eady. 
Phone 09 524 4119 or visit www.lewiseady.co.nz for more details.

Perhaps even more remarkable than the company’s esteemed position  
as instrument retailers for 140 years, is the enduring relationship Lewis Eady  
has had with the iconic Steinway & Sons piano brand, with which they have 
now been a partner for over a century.

Many things have changed in 140 years. Electricity, technology and engineering 
have transformed how musical instruments are crafted and even played. 

Conversely, and pleasingly, a lot of aspects remain time honoured and true 
 to the past. The flawless finish of the deepest black that graces a Steinway 
grand – let alone the richness of the sound it produces – along with the 
enduringness of quality and the passion and appreciation for luxury.
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T O TA L  A C C E S S ,  
G L O B A L  A D VA N TA G E 

The growth of online trading platform innovator, CMC Markets,  
has been remarkable in recent times. The award-winning independent 

financial service provider has been extending global exposure to  
Kiwis for over a decade, providing intelligent trading tools that  

offer real-time access to international market success.

Established in New Zealand in 2006, CMC 
Markets is among the most well-established 
independent financial service providers in the 
country and traces its roots back to London over 
30 years ago and the start of the digital revolution.

“Essentially, we provide global exposure for our 
clients backed with comprehensive local support. 
With the online products CMC Markets offers, 
traders have access to the most powerful market 
information in their back pocket,” says CMC Markets 
New Zealand General Manager, Chris Smith.

“Accessing international markets and equities  
is key; the small size of the NZX and our somewhat 
unfavourable time zone have counted against  
a traditional approach to trading. Now, however,  
we can give clients the ability to access a diverse array 
of financial instruments, including indices, shares 
and exchange traded funds (ETFs), commodities, 
treasuries, cryptocurrencies, and forex pairs.”

Tech-led from its very beginnings, clients use CMC 
Markets’ products to speculate on global financial 
markets. Traders don’t own the asset or instrument 
they have chosen to trade but are still able to benefit  
if the market for it moves in their favour. Or make  
a loss should the market move against them.

The risk is much higher than traditional  
shares and bonds, but so is the potential return. 
With leverage ability and lower commissions.  

The CMC Markets trading platform provides  
for a short-term focus on daily markets,  
as opposed to a longer-term strategy such  
as investing in property or mutual funds.

Current COVID-affected global markets  
are among some of the most volatile seen since 
the 2008 Global Financial Crisis, but the overall 
volatility experienced in March and April has since 
eased, with less wild swings. As the pandemic 
became wider spread at the start of 2020, the global 
market sell-off and subsequent rally was at  
an unprecedented speed.

“Investors had every right to be nervous  
and exhausted over this period,” continues Chris.

“For example, there were more days with over three 
percent moves in the S&P500 than the previous nine 
years combined. Then, when the market dropped  
by 34% from February 19 to March 23, the S&P500 
only took 126 days to recoup its losses. 

“But anyone trading has to remain forward-
looking by weighing up probabilities and backing 
themselves. What will the next 12-24 months look 
like and what will investor sentiment be? Will there 
be the successful introduction of a coronavirus 
vaccine later this year? Will the international 
cruise and travel market rebound? There is a lot  
to consider and you always need to be thinking ahead, 
looking at the next opportunity in any asset class.”
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And despite plenty of negative business headlines, there have been 
a raft of publicly listed companies that have not only survived but 
thrived during the tumultuous first six months of 2020. The work-
from-home economy has led to big gains for numerous technology 
companies like Zoom, Dropbox and even Netflix, for example.

CMC Markets itself has seen significant growth too, evolving the 
functionality of its platforms to meet client trends and expectations. 
So far this year Chris says the New Zealand office has experienced 
three times the level of enquiry than in previous years.

“We’re continually offering new products to clients because 
the financial markets never stand still and the universe of listed 
products is so vast. For example, we now offer share ‘baskets’ 
created by CMC Markets via weighted algorithm. In simple terms 
this is basically a basket of shares which groups together trending 
themes such as driverless car technology, automation and robotics 
and collaborative software entities, for example. This approach 
allows traders to gain diversified exposure to entities within  
these groups with one trade.”

Chris says a simplified, robotised solution is what many  
CMC Markets clients are looking for. The trusted trading platform 
provider is purely an execution-only service, and clients make  
self-directed decisions. 

“Providing a robust suite of tools with which to access markets 
doesn’t negate our desire to educate clients on successful  
trading strategies,” he explains.

“We would always recommend clients educate themselves before 
committing funds to trading. That’s why we provide educational 
resources and demonstration accounts. Thanks to prevailing 
technology and low costs, retail traders now have access to almost  
as much market knowledge as a bank trader if they want it.

“In order to capitalise on this knowledge, however, you need  
to put the work in so you can make better decisions. Next generation 
mobile apps and platforms such as ours make managing and trading 
instruments easier, but in order to understand where your investment 
is going, you need to treat trading the market like a business; you wouldn’t  
buy an investment property without first researching values and locations 
 – the same applies to your financial market investment strategy.”

Chris says that not overleveraging, sticking with products the client 
understands, cutting losses early and letting a profitable position run 
are all worthwhile considerations.

“Buying intelligently and buying quality are key. Some may use  
a technical analysis approach or their own fundamental macro views. 
CMC Markets’ platforms and products give our clients access  
to thousands of financial instruments. We have years of experience, 
award-winning customer support and a nimble, real-time approach  
to offering the leading-edge product.

“You might not be able to create a business like Apple Inc  
or Amazon.com, but there’s nothing stopping you partaking  
in their market successes via the share market.”

Visit www.cmcmarkets.com/en-nz to explore  
the full range of trading technologies.
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G O I N G  T H E 
D I S TA N C E

If there has been one key learning in the fractious and unpredictable business landscape 
of 2020, it is the value of an agile, high-quality service. Providing just such support to  

its diverse customer base, Zend Distribution continues to deliver, even in times of crisis.

As many organisations have found during the continued 
Lockdown scenarios the Covid-19 pandemic has forced 
upon the business landscape, supply chains remain an 
extremely difficult area to optimise. Yet, where cookie-
cutter logistics solutions may have been found wanting 
in the crisis, agile and dedicated providers continued  
to deliver results for clients despite the challenges.

Bruce McEwen of Zend Distribution believes Covid-19  
was an unfortunate way for many businesses to realise logistics  
and freight-forwarding isn’t a commodity you should necessarily 
pay the lowest possible price for. Rather, it’s a service that  
should optimise your business in any macro environment.

“A lot of people thought because freight forwarders and 
logistic suppliers were deemed essential, that this fact alone 
was enough to ensure their goods were going to be delivered 
as per usual. But the added processes of working in Level 4 
really overwhelmed depots and freight forwarders,” he says.

“That was ultimately inevitable of course. So, unless you 
could very quickly find new ways of integrating and working 
with stakeholders across the wider supply chain holistically, 
the outcome was far from ideal for many businesses.”

And this is very much where the service element 
 of a worthy distribution partner comes in. Bruce himself 
is an expert of the logistics industry and, as a Canterbury-
based organisation which operated through the 2010/11 
earthquakes, Zend Distribution is no stranger to optimising 
logistical solutions amidst adversary.

“The whole working-from-home shift was nothing  
new for us. We have had years of fine tuning our systems  
and processes for that scenario, so it didn’t impact our team 
at all. But the big difference was in the bespoke, dedicated 
approach we took to ensuring the best outcomes for all  
of our clients,” continues Bruce.

One example of this was being able to leverage a personal 
relationship forged over many years combined with a tenacious 
account manager in daily communication with the client.  
In turn with a depot choked with tens of thousands of parcels, 
that account manager was still able to locate and retrieve  
a critical package much faster than what would have 
otherwise been possible.

“This isn’t a level of service that can be sustainably offered  
at the lower end of the market, but for many businesses that level 
of service will save them costs and complications in the long term.”

Zend’s use of parkour imagery in its branding is intentional. 
The idea is aligned with the agile and dynamic approach  
the company offers a diverse range of customers. 

Each delivery solution needs to be carefully considered, 
otherwise Zend’s client’s products or the client’s customer’s 
experience risk being compromised. Zend takes that responsibility 
very seriously. So much so, the company has conducted focus 
group testing with its customers to help highlight new areas 
they can improve on. Zend is also expanding offerings in 
international freight management to help clients through the 
varied challenges in sending or receiving products from overseas. 

Technology too, is as critical to precise and robust logistics 
as the level of service Zend’s team members provide. 

“We’re investing further in our 24/7 call centre to better support 
our Asia Pacific clients and enhance our New Zealand clients 
experience with us,” confirms Bruce.

“There is also ongoing increased investment into  
our unique multicarrier software platform which enables 
us to integrate with a wider network of partners and deliver 
better outcomes. We’re also working on delivering more 
value through real time track and trace milestones.”

While for some companies it takes a crisis to realise 
improved distribution solutions are worth the investment, 
the reality is the benefits are there every day. Zend prides 
itself on being one of the most agile and experienced 
suppliers available.
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R O L E X  A N D 
PA R T R I D G E  J E W E L L E R S 
A N N O U N C E  E X C L U S I V E 

N E W  B O U T I Q U E
Rolex and Partridge Jewellers have announced the opening  

of a new boutique in the heart of Auckland’s luxury shopping  
precinct that is the first of its kind in New Zealand. 

Occupying the ground floor of a heritage  
listed building renowned for its ornate façade,  
the new Rolex Boutique spans over 100 square 
meters and offers professional expertise in an 
elegant setting. The space promotes a sense 
of harmony, discretion and intimacy with  
the brand, which has been setting standards 
in watchmaking for more than a century. 

 Every element of the interior design of the 
boutique features the elegant Rolex aesthetic  
and radiates the values of the Rolex crown. 

Precision and attention to detail emanate  
from the careful calibration of colours and  
patterns in the fittings and furnishings, with  
sensitive lighting accentuating the beauty of  
a selection of Rolex models in display cases. 

A striking emerald aqua wall highlights Rolex’s  
rich heritage – its wave motif referencing the iconic 
Oyster, the world’s first waterproof wristwatch.  
This intense green is referred around the boutique, 
creating accents that harmonize a refreshed colour 
palette. The walls mix textures from walnut brown  
wood to beige-coloured stone and hand-crafted 
stucco panels in a pattern that recalls the fluted  
bezel of the Oyster watch.

The boutique features a distinct photo  
wall highlighting Rolex’s commitment to  
exploration and sporting associations.  
It includes, for example, New-Zealand-born 
mountaineer and first person to reach the  
summit of Mount Everest, Sir Edmund Hillary.

“Partridge Jewellers are proud to have 
represented Rolex for over 30 years in  
New Zealand,” says Grant Partridge.

“We have five stores presently stocking  
Rolex and we are delighted to be opening  
a dedicated Rolex Boutique in Queen Street, 
Auckland. This is the first and only Rolex 
Boutique in New Zealand.” 

Partridge Jewellers is a sixth-generation  
New Zealand owned family company, specialising 
in Swiss watches and fine jewellery. In existence 
in New Zealand for 156 years, it is the longest-
standing jewellery company in the country,  
where the founding family continues to be 
involved on a daily basis.

Partridge Jewellers has evolved greatly  
in the last 30 years, with a vision of becoming  
one of the premium retailers of fine Swiss  
watches and quality jewellery. 
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F A B L E  H O T E L S  
A N D  R E S O R T S :

A  NE W  BENCHM ARK  
I N  L U X U R Y

Fable Hotels & Resorts has recently launched. Starting with the Hotel 
Fitzroy in Auckland’s chic suburb of Ponsonby, the brand embraces 

locality and promises to set a new benchmark for luxury boutique hotels.

While the lens through which we assess destinations 
has changed of late, travel remains as deeply a personal 
experience as ever, made memorable in many different ways. 

A large part of that personal experience has always been  
and continues to be the accommodation at the journey’s end.  
The perfect hotel truly defines and underlines the luxury  
and privilege of leaving day-to-day life at home behind.

Offering a twist on luxury boutique hotels, Fable Hotels  
& Resorts has been created very much with this in mind.

Developed by one of New Zealand’s largest privately-owned  
and operated hotel groups, CPG Hotels, Fable has launched  
two sub-brands concurrently within its stable alongside its  
core offering, to meet different parts of the travel market.

The first of these, Curated by Fable, will offer a collection  
of small-scale properties for those who wish to immerse 
themselves in a truly personalised, attentively hosted high-end 
accommodation experience. The first of these properties is the  
new Hotel Fitzroy in Auckland hotspot Ponsonby.

Alternatively, the STAY by Fable offering presents an 
edited take on luxury, for guests who like a little more modern 
independence framed around ingenious digital services.

“In Fable, we are creating something really special,”  
says CPG Hotels Director of Sales & Marketing Lisa Breckon. 

“For our customers, one size most definitely does not fit all,  
so we also want to create space within Fable’s offering to cater to 
different people wanting differently balanced experiences as guests.

Left The stunning  
Hotel Fitzroy in 
Ponsonby will be the 
first of 7 Fable Hotels 
and Resorts locations.
Below With a focus on 
locality, each Fable hotel 
such as the Hotel Fitzroy 
pictured promises guests 
bespoke, uncommon 
twists that elevate a 
guests’ experience.
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“Fable is not just a hotel brand, it’s a passion  
for excellence and a thirst to seek out the interesting.  
We aim to bring that attitude through in STAY  
and Curated properties as well.”

The Hotel Fitzroy becomes the first in a collection  
of stunning Fable boutique hotels across New Zealand.  
An ambitious itinerary will eventually see a further six 
existing properties refurbished and ready to re-emerge 
under the Fable masthead within the next two years. 
Locations will range from Auckland, to Picton, to Dunedin.

New Zealand’s leading interior architecture studios 
have collaborated with Fable Hotels and Resorts to bring 
unique interiors to life in each property. Considered art, 
locally sourced sustainable amenities and thoughtful 
touches down to the smallest detail all pay tribute  
to quality, local history and the context of place. 

Joining the portfolio later in 2020, Fable Dunedin will 
feature specially-commissioned tartan blankets in every 
suite pay homage to the Scottish ties of the region.

Each with its own story to tell and experience  
to offer, Fable’s tailor-made selection of properties will 
all deliver five-star full-service luxury, imbued with local 
touches and artful details that set them apart.

Food too, will play a central role in Fable’s story. 
Award-winning Group Executive Chef Jinu Abraham  
will design culinary wonders built around a focus on 
local inspiration, whole foods, and sustainable produce 
grown and raised locally in each hotel’s respective region.

The Fable name pays homage to travel and to the 
tales told of our favourite experiences. 

“Every detail of service and style is designed to make  
a stay an experience guests remember forever – a fable 
they long to share,” concludes Lisa.

From careful thought to the history of each property’s 
location, its unique architecture and local stories, to 
contemporary standards of service, sustainability and 
technology, Fable promises guests bespoke, uncommon 
twists that elevate a guests’ experience into something 
rare and memorable.

Find out more about Fable Hotels  
and Resorts and secure a booking by visiting  
www.fablehotelsandresorts.com or follow  
them at facebook.com/fablehotelsandresorts 
instagram.com/fablehotelsandresorts

Top Left The Press Club  
in Dunedin. The menu  
at each Fable destination 
features a locally-inspired 
menu from Award-winning 
Chef, Jinu Abraham. 
With a focus on whole 
foods, and sustainable 
produce from each hotel’s 
respective region.

Bottom Left  
Fable Dunedin will feature 
specially-commissioned 
tartan blankets in every 
suite pay homage to the 
Scottish ties of the region

Whatever inspires you, Be extraordinary.
The new Flying Spur.g

Discover more at bentleyauckland.com or call (09) 884 3025. 
Visit us at 119 Great North Road, Grey Lynn. 

Flying Spur WLTP drive cycle: fuel consumption, mpg (l/100km) 
- Combined 19.1 (14.8). Combined CO2 - 337 g/km.

The name ‘Bentley’ and the ‘B’ in wings device are registered trademarks. 
© 2019 Bentley Motors Limited. BENTLEY AUCKLAND
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U N L O C K I N G  
T H E  E X C E P T I O N A L

Headed by founder and principal consultant, Craig Steel, thousands of  
hours of research coupled with extensive experience in helping corporate 

leaders transform their and their workforce’s performance has seen  
Steel Performance Solutions establish an impressive, proven track record.

Working with a multitude of differing corporate entities  
in a diverse array of industries, performance coach Craig Steel  
has developed breakthrough leadership programmes designed 
to help organisations revolutionise the way they operate. 
This has led to Steel Performance Solutions being considered 
Australasia’s foremost corporate performance consultancy. 

Transforming his coaching and leadership successes in the  
world of professional sports into helping business leaders and 
corporate teams achieve great outcomes, Craig says that even 
disparate organisations have distinct commonalities.

“When we partner with a business in order to establish  
our performance programmes, there are distinct through-lines  
to what we want to achieve,” he says.

“Whatever success looks like for that business, then that’s what we are 
aiming for. To get there, though, what we do is less about establishing  
a training programme and more about establishing new ways of working.”

Together with his consultancy team, Craig and the Steel 
Performance Systems suite of development programmes  
have helped business leaders in science, engineering, banking, 
government, construction, and many other sectors realise their 
potential, along with that of their respective colleagues.

Personal leadership development or a cultural evolution across 
an entire organisation: Steel Performance Solutions’ development 
programmes have proven successful for organisations as diverse  
as the New Zealand Police, Spark and Fonterra.

The way in which Steel Performance Solutions’ comprehensive 
development programs can unify a diverse organisation is  
perhaps best exemplified by the partnership Craig and his  
team established with the Hamilton City Council.

“We’re the third fastest growing Council in the country  
and we’re an incredibly complex organisation,” says City  
Council Chief Executive Officer, Richard Briggs.

“Across approximately 30 business units and 1200 staff, we look after 
many facets of Hamilton: public parks, water systems, the crematorium, 
the stadium, the zoo, town planning… the list is immense.

“But our overriding mandate is to improve the wellbeing  
of Hamiltonians. In order to fulfil this goal, the City Council itself  
has to work as a cohesive unit, despite our disparate components.”

Richard says that before Steel Performance Solutions was  
engaged to work with his organisation, no less than 10 different 
leadership programmes were in place across the wider business; 
legacy strategies that were being followed to differing degrees  
by diverse business units essentially unable to speak the same 
unified leadership language as each other.

Far Left (l-r)  
Will Eriksen,  
Simon Eriksen and  
Tim Eriksen from  
Neat Meat.
Left Neat Meat selects 
only open paddock, 
grass-fed organic 
farming partners as 
suppliers to ensure top 
quality products for its 
discerning clientele.
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“From the outset I wanted to get rid of all the disparity; I wanted to build  
a unified ‘leader’ organisation,” says Richard. 

“But despite public perception, City Councils generally work with very 
constrained balance sheets. I knew we needed guidance as an organisation,  
but I was pretty much asking for more help, with a lower budget.”

Richard says that the only consultancy that hit the mark – both in terms of 
programme flexibility and pure strategic clarity – was Steel Performance Solutions. 

“I could see Steel Performance Solutions’ high-performance programmes 
working very well. So, when we kicked everything off with Craig and his team,  
I made a promise to my colleagues. I said, ‘This will make you so good  
at what you do, another organisation will poach you. But you’ll enjoy what  
you do here so much, you won’t want to leave.’

“The buy-in has been exceptional and we have turned a corner  
as an organisation,” he continues.

“We now have executive members of our team mentoring other staff members  
in their departments using the Steel Performance Solutions framework.  
We’re engaging more throughout the organisation thanks to the tools 
Steel Performance Solutions have given us; we’ve evolved to be the most 
progressive City Council in the country in under three years. 

“Even during the recent COVID-19 interruptions to business, there remained  
a high level of discipline within the organisation and a high level of trust 
outside of it. I think we have the Steel Performance Solutions programmes  
to thank for that,” Richard concludes.

In an entirely different sector, UBank – an Australian-headquartered 
independent online bank – also recently looked to Steel Performance 
Solutions to help unlock their potential.

UBank’s vision was to become Australia’s most referred banking  
brand. This ambition required a high degree of staff engagement  
across the entire business. UBank’s Chief Operating Officer, Glen Aiton,  
says that although the company’s workforce was happy, they tended to 
work in silos without a specific focus on driving growth across the board.

“The Steel Performance Solutions’ programme allowed us  
to galvanise our thinking as a leadership team in terms of what  
we wanted to achieve,” he says.

“It shifted our thinking from ‘we can’t do it’ or that ‘it’s impossible’,  
to ‘why not?’ It provided us with a way to get there. In this respect,  
it not only provided us with a way to transform the business,  
it gave us the tools to make it happen.”

Utilising Steel Performance Solutions’ business-wide Performance 
Transformation Programme, UBank was able to integrate improvement 
processes that reached into every corner of the organisation. 

These included specific strategic, leadership and cultural frameworks 
that focused on the performance and capabilities of every individual 
regardless of their position within the company. A mix of facilitated 
senior leader sessions, leader-led deployment, and real-time online 
access to the digital SPS Platform meant everyone within UBank could 
contribute to the change in productivity and engagement the company 
has since enjoyed.

“The greatest change we’ve seen is to do with our culture and, in particular, 
the massive shift we’ve seen in terms of our people’s engagement,” says Glen.

“If staff love coming to work because they can see how their role 
helps us deliver our strategy, they’re far more likely to succeed.”

Craig Steel is adamant about many things when it comes to unlocking 
a corporate entity’s potential. A team effort might be required, but as on  
the sports field it all comes back to the individual.

“’People’ is a key word, but many people engaging in a collective aspirational 
vision is the difference. And big aspirations build the best organisations.”

Far Left (l-r)  
Will Eriksen,  
Simon Eriksen and  
Tim Eriksen from  
Neat Meat.
Left Neat Meat selects 
only open paddock, 
grass-fed organic 
farming partners as 
suppliers to ensure top 
quality products for its 
discerning clientele.
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R I P E  D E L I
Filled with good food, good vibes and 

good health, for nearly two decades now 
Ripe Deli has represented so much more 
than a feverish flat white dispensary for 
Grey Lynn locals in Central Auckland. 

It’s a foodie sanctuary.

Founded in 2001 when owner/operator Angela 
Redfern noticed a gap in the Grey Lynn/Ponsonby  
area for a deli offering home-made style, high-quality 
take-out food, Ripe Deli has grown to cement itself  
as an intuitional favourite with Aucklanders.

In recent years, Ripe Deli has evolved further,  
expanding its footprint to include satellite branches  
inside the Giltrap Group’s stunning headquarters  
in Grey Lynn, as well as at Goodside; the stylish, 
architecturally designed dining precinct within  
Smales Farm in Takapuna.

Despite all this frenetic activity, there is something 
immediately calming about a visit to a Ripe Deli.  
It is one of those magic destinations that – even when busy 
– the food and the environment create a soul-enriching 
combination, to the point where time seems to slow  
and the atmosphere encourages you to just chill,  
breath and enjoy. And you do.

Angela’s philosophy is simple: she believes in  
offering fresh, seasonal, nutritious food that tastes 
delicious and is made with love.  

With a little bit of creativity, Angela and the Ripe Deli  
team add an innovative touch to traditional recipes. 
Cabinets are brimming with freshly baked goods, 
marinated free-farmed chicken and salmon, vegan cakes, 
quiches, brioches, salads, sandwiches, and wraps. 

Ripe Deli also retails a popular line of comforting  
take-home frozen meals, soups and puddings.  
From 3.00pm Monday to Thursday, take home dinners  
are served in store, providing a great way to feed the  
family on those nights when you don't have the time  
or the energy to cook from scratch.

Essential additions to any kitchen, Ripe Deli has  
also produced three wonderful cookbooks. All are highly 
regarded, with many referring to them as their favourite  
‘go to’ cookbooks. The first, Ripe Recipes, is affectionately 
known as the “red book”, while the aptly titled second 
volume, A Fresh Batch, is known as the “green book”.  
The “blue book” – or A Third Helping, Ripe Deli’s  
most recent release – arrived in November 2018.

Angela always says that, if you’re unable to visit  
a Ripe Deli location in person, trying the recipes  
(like the two seasonal examples we’re including  
in this issue) is the next best thing. Ripe Deli recipes  
are easy to follow and a great addition to any  
gastronomic repertoire.
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FILLING
120g creamy french  
goats cheese

250g ricotta 

¾ cup (180ml) cream

3 eggs, separated

2 cloves garlic, peeled,  
very finely chopped

2 spring onions, white and 
green part, finely chopped 

1 cup (40g) mixed fresh herbs 
- we used basil, parsley 
and chives, finely chopped

½ tsp salt and freshly  
ground black pepper

zest of 1 lemon + 1 tbsp  
fresh lemon juice

SAVOURY OAT CRUST
2 ½ cup (250g)  
quick cook rolled oats

1 cup (150g)  
wholemeal flour

2 tbsp fresh rosemary, 
finely chopped

1 tsp fennel seeds

1 ½ tsp salt

200g butter, melted

1 egg

TO SERVE
3 cups (120g) rocket  
or salad leaves

¼ cup (10g) mixed fresh 
herbs – basil, parsley and 
chives, roughly chopped

1 tbsp good quality 
balsamic vinegar

1 tbsp good quality  
extra virgin olive oil

AVOCADO DRESSING  
¼ cup (10g) fresh basil  
or fresh coriander,  
finely chopped

¼ cup (10g) fresh italian 
parsley, finely chopped 

1 clove garlic, peeled, 
crushed and finely chopped

¼ cup (60ml) avocado  
oil or olive oil

½ ripe avocado,  
skin and stone removed, 
roughly chopped

¼ cup (60ml) fresh  
lemon juice

3 tbsp cider vinegar

1 tbsp maple syrup  
or honey

½ tsp salt

 

CHOP CHOP SALAD
1 head broccoli,  
finely chopped 

¼ green cabbage, chopped 
into bite sized pieces

½ cucumber, diced

1 capsicum, stem removed, 
deseeded and diced

½ cup (20g) fresh basil  
or fresh coriander, stem 
and leaves finely chopped

½ cup (20g) fresh italian 
parsley, roughly chopped

200g green beans, topped 
and tailed, finely chopped

1½ ripe avocados, peeled 
and stone removed,  
cut into bite sized pieces

¼ cup (30g) roasted  
salted natural almonds, 
roughly chopped

D R E A M Y  C R E A M Y  
G O A T S ’  C H E E S E  T A R T  
This is the perfect tart for lazy summer days by 
the beach with a chilled glass of wine. You can  
of course use savoury short pastry instead of  
the savoury oat crust if you wish. Serves 12

Preheat oven to 180°C. Grease a 30cm fluted tart tin.

To prepare the oat crust: using a food processer, blend all 
|the ingredients for the crust until well combined. Firmly press 
the oat mixture into the base, pushing some of the mixture up 
the sides to create an even crust. Using a fork, prick the base  
a few times. Place in the freezer to chill for 10 minutes. 

Then place in the oven and bake for 10 - 15 minutes  
or until lightly browned. Remove from the oven  
and set aside to cool a little. 

To prepare the tart filling: in a mixing bowl, whisk 
together the goat’s cheese, ricotta, cream and eggs yokes. 
Add the garlic, spring onions, fresh herbs, salt, pepper, 
lemon zest and juice. Mix until well combined. 

In another bowl whip the egg whites, using a whisk  
or handheld electric beater until soft peaks form.  
Fold the whipped egg whites through the cheese  
mixture until well combined. 

Pour the mixture into the tart shell and bake for  
20 - 30 minutes or until the egg custard is just set.  
Remove from the oven and allow to cool for at  
least 10 minutes before removing it from the tin.

To serve: place the tart on to a large platter and slice  
into 12 pieces. Top with the rocket or salad leaves and herbs.  
Drizzle the olive oil and balsamic over the leaves.

R A W  C H O P  C H O P  
S A L A D  W I T H  
A V O C A D O ,  B R O C C O L I  
A N D  A L M O N D S
This salad is all about the dressing; we love 
avocado, and pretty much anything smothered  
in this creamy herby avocado dressing is going  
to make your taste buds sing. (Vegan, gf, df)  
Serves 4 to 6

To prepare the dressing: place all the ingredients  
into a bowl. Using a stick blender, blend until the 
dressing is smooth and green.

To serve: place all the vegetables and herbs  
into a large serving bowl. Add the dressing  
and toss the vegetables to coat them well.  
Sprinkle over the almonds and serve.
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J E T  F I G H T E R

Deep in the picturesque rolling hills of North Canterbury, a carmaker with 
aspirations to take on the likes of Koenigsegg in the super exclusive hypercar 

market is quietly getting on with building some seriously quick weaponry.  
Meet David Dicker and the Rodin FZERO.

WORDS SHAUN SUMMERFIELD  PHOTOS SHAUN SUMMERFIELD & SIAN LOVELOCK
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It's easy to spot the locals as they drive 
past David Dicker's 550Ha property in 
North Canterbury: they’re the ones who 
appear unfazed by the black missile racing 
across the paddock at close to 300km/h. 

The neighbours at Waiau have seen  
and heard it all before, but not so the tourists  
in their campervans. Without fail, they pull 
over to watch with astonishment, as Dicker 
looks for those extra tenths of a second  
on his very own test track.

State Highway 70 is both a back road 
and a back-up road. It provided a crucial 
link to Kaikōura following the devastating 
earthquake in 2016. The magnitude-7.8  
‘quake also destroyed Dicker's original 
racetrack, ripping cracks in the tarmac  
big enough to lose a rugby ball in.

Nearly four years on, the main coastal  
road is open again and Dicker's circuit  
is once more billiard table smooth.  
The 4.8-kilometre-long racetrack is an  
integral part of Dicker’s company, Rodin Cars.

They don't want people to be interested  
in cars, so they make it difficult. But there  
is still a strong car culture in New Zealand,  
and it's just a better environment.”

Named for French sculptor, Auguste Rodin, 
the company logo is based on one of his most 
famous works, “The Thinker”.  The founder  
of modern sculpture would have likely got  
on well with straight-shooting Dicker too; 
Rodin once describing sculpture as “the art  
of the hole and the lump”.

Dicker's delivery is just as matter-of-fact:  
he doesn't just plan to build a road-legal race  
car with the performance of a Formula One 
car; he is building it. A mock-up of a single-
seater body shell greets us as we walk  
into the factory.  

“You can't build cars without a  
test track, it's as simple as that,” he says. 

“Plenty of guys do it, or try to do it,  
but it's just crazy because you've got to  
be able to test and the only way you're  
going to be able to make something  
good is to test to see where it's not right.  
And you can't build cars near a built-up  
area because of noise issues, so you've  
got to move out of the city."

Dicker’s race centre location in  
Waiau had nothing to do with the country  
air or the scenery, or even New Zealand's 
motorsport heritage. Sydney born and 
raised, Dicker believes his home country 
has fallen out of love with cars, meaning  
it is no longer the place to undertake  
this sort of project.

“There's not really a car culture  
in Australia anymore. The concept of  
having fun in cars is not something the 
police nor the central government want in 
Australia, especially if you're a young kid.  

The engine and gearbox are being  
built offshore. At the same time, a young  
team of engineers are hard at work designing 
and refining components for both the  
FZERO road car and FZED open seater.

For over a decade, Dicker – whose computer 
hardware distribution company Dicker Data 
has been valued at over a billion dollars –  
has been focused on building a road-legal 
race car that’ll go quicker than a current 
Formula One car. 

Starting with a car based on a Le Mans racer, 
Dicker has settled on the single-seat FZERO, 
complete with a fighter jet style cockpit.  
On the way, he acquired the failed Lotus  
T125 project, which has become the  
Rodin FZED.

Far Left David Dicker,  
the driven man.
Left Development of the 
FZED open seater race  
car is something Dicker 
admits he has started  
out on almost by chance.
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“Our main interest is really the FZERO.  
We only got into the FZED by accident;  
we want to build road versions of that car  
and we want to be a credible manufacturer 
like Pagani and Koenigsegg, that's our aim,” 
he explains.

Alongside the FZED in the factory today  
is an all-black McLaren Senna GTR: the only 
one in New Zealand. Named for two of the 
greatest names in motorsport, it’s a fitting 
tribute to the motorsport and manufacturing 
company that Bruce McLaren started. 
Inspiration for the fledgling Rodin Cars 
operation too, perhaps?

Not a chance. The Senna GTR is  
there solely on merit to set the standard  
for Dickers FZERO.

“It has a huge benefit for us as a benchmark, 
it's the target to measure against.  

It's so easy to drive, and it went faster  
than the Ferrari Challenge car the first  
time I ever went out in it.”

But overall sentiment, romance,  
and nostalgia are of little value here.

“We've got to build the best cars we can,  
and we need the facilities; there's no way 
around it. Everyone loves these stories about 
building stuff in their garage, but it's not reality. 
You can't get a result there, especially with 
how the car industry is now.”

Dicker may not seem too excited,  
but the sight of the Senna GTR at full speed  
is genuinely impressive. More so when you 
consider that, while smooth, the test track  
has zero run-off or catch fencing; a missed 
breaking point could be costly and painful.  
It's a tarmac version of Dicker himself:  
no compromise. 

He has invested in buying as much 
equipment as he can to control Rodin’s 
production process. There are multiple 
autoclaves to cure carbon fibre components, 
CNC machines, a diverse array of 3D-printers 
and even a Physical Vapor Deposition 
machine capable of coating the 3D printed 
titanium exhaust system with a super thin 
robust coating of titanium nitride, which 
leaves a matt gold finish on every bolt used. 
This allows his team of just 20 to create much 
of the car’s components in-house; from every 
vapour plated bolt to the FZED's 3D printed 
titanium steering wheel.

Obsessive? Completely. The 67-year-old’s 
ten-pin bowling story is proof of that.

“My ex-wife decided it would be a great 
team-building thing for the company to start 
bowling in a league on Thursday nights.  

I got so enthusiastic about it that I started 
practising every day. Eventually, we had our 
own lane built in the factory with the pinsetter 
and the whole thing. It was exactly like the 
commercial set-up, but just one lane.  
So yeah, I guess I can become obsessive  
about stuff pretty easily,” he laughs.

This approach has made Dicker a hugely 
successful businessman with the means to 
invest millions in the Rodin project.  
The smile on his face as he climbs out of  
the FZED's tub after a high-speed run is 
evidence that he enjoys the process, but he 
refuses to call it a dream come true.

“You've got to make it happen, and the 
problem with calling it a dream is that it seems 
like some kind of fantasy. But Rodin is a serious 
commercial enterprise; that's the thing that  
is important for people to understand.”

There's not really a car culture in Australia anymore. 
The concept of having fun in cars is not something 

the police nor the central government want  
in Australia. But there is still a strong car culture  

in New Zealand,and it's just a better environment.
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B E A U T I F U L  
B R U T E

In an age of scalable chassis efficiencies  
and legislation-led exterior styling, thank goodness  

there are still obvious occasions when car  
companies simply decide not to give a damn.  

Here’s one of those now: Jaguar’s F-Type P575 R.

WORDS STEVE VERMEULEN
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Beauty, they say, catches your eye,  
but it is character that catches your heart.  
In my experience, this is certainly true of 
cars and I’d even argue that in recent years 
character has become an increasingly rare 
commodity within the automotive landscape.

In these modern times car design is dictated 
more by frontal and pedestrian impact legislation 
than an artist’s flourish. Therefore, it is harder  
and harder for vehicles to differentiate stylistically 
from one another: some do it better than others. 

But it’s not just a vehicle’s exterior styling  
that is controlled by external factors; so too the  
drivetrain must bend to stringent modern emission 
regulations and an inherent need to decrease 
capacity and increase efficiency. You can insert any 
German sportscar brand here and see that, by and 
large, they typically achieve this via turbocharging.

I’m going to make enemies in the office here, 
but the current offerings of ‘sporty’ turbocharged 
engines across all brands, be it a four-pot hot hatch  
or a V8 high performance SUV, are all starting  
to feel and sound well, kind of the same.

And then there is the Jaguar F-Type P575 R.  
Well now, this is pleasingly different. 

There’s the styling of course; at the front this 
updated 2020 model now benefits from more 
horizontally orientated facials, namely the aggressive 
LED headlights and more angular body lines.  
The roundel taillights of the previous model are gone, 
replaced with a sleeker, more contemporary option  
to better compliment the F-Type’s signature hips.  
The view from the inside-out is also impressive with  
the full-length panoramic glass roof above your head.

But, for me the big story with the F-Type’s top  
spec model is always going to be the brand’s 
leveraging of supercharging, not turbocharging,  
to boost performance to an impressive  
575PS (423kW) and 700Nm torque output. 
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The method of torque delivery is quite different  
to anything from German equivalents. It’s more 
linear with a delightfully analogue feel to the 
throttle response. This is also amplified by  
what I consider one of the great exhaust notes  
of the modern automotive era. 

On song, the 4.0-litre supercharged V8 growls 
addictively; you could never tire of it in normal 
conditions, but it’s best enjoyed in a long tunnel, 
with ‘race’ mode selected, sports exhaust activated 
and locked in a low ratio of the 8-speed automatic 
transmission. Liberal stabs at the accelerator to 
initiate the raucous growl and crackles of the 
exhaust is – I’ll freely admit – absolutely childish. 
But it’s also wickedly satisfying in the most 
unsubtle way imaginable. This noise is heaven  
for any discerning petrolhead.

Yes, the coupe might be a little less sophisticated 
than some of those techy powerhouses from 
the continent, but it’s less complicated and more 
enjoyable for it. A simple but stylish 10” Touch Pro  
infotainment screen allows you to monitor  
and adjust all of the vehicle’s essential functions 
without the need for a degree in computer science. 
There’s a suitably strong suite of safety features 
onboard too, with blind spot assist, front and rear 
parking aids, the obligatory rear view camera and a 
lane keep assist function to name a few highlights.

On the road, the car’s handling surprises. I was 
expecting a distinctly, long-haul, grand tourer,  
but the F-Type P575 R is more agile than that. 

With that supercharged powerplant underpinned 
by all-wheel drive, straight line acceleration to 
100km/h comes in just 3.7 seconds; it’s invigoratingly 
quick, and there’s a nimbleness that belies the  
Jag’s beefy exterior. 

The all-wheel drive doesn’t rob the driver  
of engagement. Again, it adds character where it 
matters, and the engineers have done a superb  
job of apportioning the lion’s share of torque  
to the rear wheels. 

The blend of all-paw traction offers confidence 
when you needed it, like high-speed sweepers 
optimising drive exiting an apex. But with more 
intentional throttle, you could prioritise torque  
to the rear wheels for those lower speed instances 
when you want to steer the car on the throttle. 

The Jaguar successfully channels an old-school  
British sportscar feel through and through.  
In a category that is shaped more and more by 
character-killing legislation, the F-Type P575 R  
still captures the heart.

Top There remains 
something – many 
things – delightfully  
old school about  
Jaguar’s halo  
sports coupe.

Above No rotary  
dial controller for  
the transmission here:  
a gear shifter augmented 
with steering wheel-
mounted paddles  
will do quite nicely.

Middle The improved 
Touch Pro infotainment 
system delivers the 
sportscar’s entertainment 
and information 
systems right to the 
driver’s fingertips.
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40

The Audi Sport  
quattro S1 Group B  
made giants of drivers 
and heroes of engineers. 
It remains an icon today.
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Until March 1980, the idea of an  
automotive manufacturer pitching the  
concept of a mass-market all-wheel drive 
passenger vehicle seemed thoroughly  
at odds with reality.  
All-wheel drive systems were, after all, 
generally the explicit reserve of commercial 
trucks or, at best, dedicated off-road farm  
and recreational vehicles.  
But underpinning a family sedan or  
sports car? It simply wasn’t a consideration.

Well, not for any manufacturer 
headquartered outside the German  
city of Ingolstadt anyway…

At the 1980 Geneva International  
Motor Show, Audi turned the concept  
of the conventional 4x4 on its head.  
From underneath a silk car cover  
appeared a sporty, turbocharged new Audi;  
the Coupé – and quattro – had arrived.

Left The Audi Sport 
quattro hugs the  
rock wall during  
the 1985 Rally  
Monte Carlo.
Top Audi clinches 
the Rally World 
Championship  
for 1982.
Right The Audi 200 
quattro 20V brought 
all-wheel drive to  
the mass-market  
four-door sedan.
Far Right The coupe  
that started the  
quattro revolution,  
on its show stand  
at the 1980 Geneva 
International  
Motor Show

As intrinsic to the modern 
Audi brand as the four rings 
which symbolise it on the 
grille of the vehicles it builds, 
quattro all-wheel drive has 
been the premium auto 
manufacturer’s drivetrain  
of choice for 40 years. 

40



Not only was the fastback Coupé a true 
head-turner from the get-go, it was also the 
first high-performance vehicle to be offered 
with drive to all four wheels. And it was the 
endpoint of a design and engineering journey 
that had begun several years prior.

The idea for an all-wheel-drive passenger car 
came about when Audi engineer Jörg Bensinger 
and his team spent the winter of 1976/77 helping 
Volkswagen test its Iltis off-roader; a Haflinger-
style cab-forward troop carrier which was 
being developed for the German army. 

The excellent driving characteristics of  
the off-roader, especially on ice and in snow, 
led the Audi engineers to the idea of installing 
the same all-wheel drive system from the  
Iltis into a series-production Audi 80. 

The tinkering paid off and subsequent  
tests were impressive enough that the project 
got the green light to proceed from secret 
skunkworks endeavour to mass manufacturing. 
But rather than debut as a facet of the humble 
Audi 80, the technology was destined  
to underpin much more thrilling metal.

Before long, the sporty Audi Coupé was 
better known by the all-wheel drive system 
that helped it stick to the road: it was the 
Audi quattro. Taken from the Italian word 
for “four” (well, the Audi ‘Vier’ doesn’t have 
quite the same ring to it, does it?) the Coupé 
featured iconic wedgy 1980s lines, a futuristic 
LCD dashboard and a 147kW/200hp 2.2-litre 
longitudinally-mounted five-cylinder turbo 
engine under the bonnet. 

But it was the drivetrain that made the  
Ur-Quattro (“Ur” being German for “original”  
or “primordial”) thoroughly different from 
every other sports coupe on the market.  
And successful beyond the city streets as well…

Following a World Rally Championship  
rule change that allowed four-wheel drive  
in competition cars, the Audi quattro  
made its motorsport debut in 1981 at the  
Jänner Rallye in Austria.  

Above Audi 
revolutionised  
the World Rally 
Championship with  
the ‘Ur quattro’  
in 1981.
Left The Coupe  
changed little during  
its decade-long run  
and is considered  
a desirable modern  
classic today.
Below 1984 proved  
the most successful 
rallying season for  
Audi to that point, 
winning both the 
manufacturers´ and 
driver titles that year.

Top Walter Röhrl storms 
Pikes Peak  
in record time in 1987  
in an Audi Sport  
quattro S1, bringing 
Audi its third win  
in a row at the 
prestigious hill  
climb event.
Above The original  
Audi allroad Avant  
once again underlined 
the advantages of 
quattro all-wheel drive 
in a more utilitarian,  
mass-market setting.
Right Walter Röhrl 
again, this time at  
the wheel of the  
Audi Sport quattro  
S1 on his way to  
victory at Rally  
San Remo 1985.

All-wheel-drive Audis would go on  
to revolutionise the international rally 
scene and create heroes out of those that 
piloted them to victory as well: Michéle 
Mouton, Hannu Mikkola, Stig Blomqvist, 
Walter Röhrl.

All-wheel-drive Audis would go on to 
revolutionise the international rally  
scene and create heroes out of those  
that piloted them to victory as well:  
Michéle Mouton, Hannu Mikkola,  
Stig Blomqvist, Walter Röhrl.

The Audi quattro stayed in production 
for over a decade (and remained almost 
unchanged in design throughout those years).  
But new ideas had to come through as the 
concept of integrating chassis and powertrain 
technology more efficiently became 
fundamental to Audi’s primary notion  
of Vorsprung durch Technik.

Today, smart interlinking of various 
systems means the Electronic Chassis 
Platform (ECP), innovative chassis systems  
such as electromechanical Active Roll 
Stabilisation (eAWS), predictive active 
suspension and Dynamic All-wheel Steering 
(DAS) are able to work together to magnify 
Audi’s all-wheel drive dynamic potential.

Since the technology’s debut, Audi has 
produced some 10.5 million cars with quattro 
all-wheel drive to the end of 2019. Forty years 
on from its arrival, quattro is as much an icon 
of engineering as many of the famous models 
that have benefited from its prowess both  
on and off the road.
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Find your nearest Giltrap dealership or  
service centre with our handy guide

A S T O N  M A R T I N 
A U C K L A N D

119 Great North Road, Grey Lynn, Auckland
P. 09 975 8080  |  E. reception@astonmartinauckland.com
Mon-Fri: 8am-6pm  |  Sat: 9am-5pm  |  Sun: 10am-4pm 

G I L T R A P  
S E A T

48 Great South Road, Newmarket, Auckland
P. 09 975 8949  |  E. info@seatauckland.co.nz
Mon-Fri: 8am-5:30pm  |  Sat: 10am-4pm  

G I L T R A P 
N E W M A R K E T  S E R V I C E

15 Mauranui Avenue, Newmarket, Auckland
P. 09 520 6369  |  E. cct@giltrap.com
Mon-Fri: 8am-5:30pm  |  Sat: 9am-5pm  |  Sun: Closed 

G I L T R A P  
V O L K S W A G E N 
100 Great North Road, Grey Lynn, Auckland
P. 09 360 3200  |  E. info@giltrapvolkswagen.co.nz
Mon-Fri: 8am-6pm  |  Sat: 9am-5pm  |  Sun: 10am-4pm 

A T  Y O U R  S E R V I C E

G I L T R A P 
N O R T H  S H O R E

150 Wairau Road, Wairau Valley, Auckland
P. 09 444 8114  |  E. info@giltrapmotors.co.nz
Mon-Fri: 8am-5:30pm  |  Sat: 8am-5pm  |  Sun: 10am-5pm 

A RCHIBA LD & S H O R TE R VO LVO 
G R E E N L A N E

550 Great South Road, Greenlane, Auckland
P. 09 917 9417  |  E. reception.akl@archibaldandshorter.co.nz
Mon-Fri: 8am-6pm  |  Sat: 9am-5pm  |  Sun: 10am-4pm

G I L T R A P  
P O R S C H E

100 Great North Road, Grey Lynn, Auckland
P. 09 360 3200  |  E. info@giltrapporsche.co.nz
Mon-Fri: 8am-6pm  |  Sat: 9am-5pm  |  Sun: 10am-4pm  

G I L T R A P  
A U D I 
150 Great North Road, Grey Lynn, Auckland
P. 336 5250  |  E. info@giltrapaudi.co.nz 
Mon-Fri: 8am-6pm  |  Sat: 9am-5pm  |  Sun: 10am-4pm 

A RCHIBA LD & S H O R TE R VO LVO  
N O R T H  S H O R E 
20 Wairau Road Glenfield Auckland
P. 09 441 9811  |  E. reception.ns@archibaldandshorter.co.nz
Mon-Fri: 8am-6pm  |  Sat: 9am-5pm  |  Sun: Closed

A R C H I B A L D  &  S H O R T E R  
A U C K L A N D

550 Great South Road, Greenlane, Auckland
P. 09 917 9417  |  E. reception.akl@archibaldandshorter.co.nz
Mon-Fri: 8am-5:30pm  |  Sat: 9am-5pm 
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A R C H I B A L D  &  S H O R T E R  
P R E - O W N E D

251 Great South Road, Greenlane, Auckland
P. 09 917 9432  |  E. david.mccoy@archibaldandshorter.co.nz
Mon-Fri: 8am-5:30pm  |  Sat: 9am-5pm  

A R C H I B A L D  &  S H O R T E R 
N O R T H  S H O R E

20 Wairau Road, Milford, Auckland
P. 09 441 9811  |  E. reception.ns@archibaldandshorter.co.nz
Mon-Fri: 8am-5:30pm  |  Sat: 9am-5pm  

G I L T R A P  
V O L K S W A G E N  B O T A N Y

13 Nandina Avenue, Botany, Auckland
P. 09 265 0336  |  E. info@giltrapbotany.co.nz
Mon-Fri: 7:30am-5pm  |  Saturday & Sunday CLOSED 

G I L T R A P 
S K O D A 

58 Great South Road, Newmarket, Auckland
P. 09 522 9922  |  E. info@giltrapskoda.co.nz
Mon-Fri: 8am-5:30pm  |  Sat: 9am-5pm  |  Sun: 10am-5pm 

G I L T R A P 
N I S S A N

82 Great South Road, Newmarket, Auckland
P. 09 522 9925  |  E. info@giltrapnissan.co.nz
Mon-Fri: 8am-5:30pm  |  Sat: 9am-5pm  |  Sun: 10am-5pm 

G I L T R A P   
A U D I  A P P R O V E D  P L U S

174 Great North Road, Grey Lynn, Auckland
P. 09 887 1882  |  E. info@giltrapaudi.co.nz
Mon-Fri: 8am-5:30pm  |  Sat: 9am-5pm 

M c L A R E N  
A U C K L A N D

19 Great North Road, Grey Lynn, Auckland
P. 09 360 0500  |  E. info@auckland.mclaren.com
Mon-Fri: 8:30am-5:30pm  |  Sat: 9am-4:30pm   

L E X U S  
O F  A U C K L A N D  C I T Y

29 Great North Road, Grey Lynn, Auckland
P. 09 370 0227  |  E. info@lexusofaucklandcity.co.nz
Mon-Fri: 8am-5:30pm  |  Sat: 9am-5pm  |  Sun: 10am-4pm 

L A M B O R G H I N I   
A U C K L A N D

119 Great North Road, Grey Lynn, Auckland
P. 09 975 8075  |  E. reception@lamborghiniauckland.com
Mon-Fri: 8am-6pm  |  Sat: 9am-5pm  |  Sun: 10am-4pm 

G I L T R A P. C O M  
W E B S I T E

B E N T L E Y  
A U C K L A N D

119 Great North Road, Grey Lynn, Auckland
P. 09 975 8070  |  E. reception@bentleyauckland.com
Mon-Fri: 8am-6pm  |  Sat: 9am-5pm  |  Sun: 10am-4pm 

G I L T R A P  P E N R O S E 
S E R V I C E  C E N T R E

356 Church Street, Onehunga, Auckland
P. 09 978 1360  |  E. service@giltrappenrose.co.nz
Mon-Fri: 7:30am-5pm 
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T H E  C L A S S I C
Half a century after it made its debut, the Range Rover remains the benchmark for SUV 
design, refinement and engineering innovation. Since 1970 it has achieved many world 
firsts and completed numerous feats, all while retaining its peerless pedigree of luxury.

The Range Rover, the original luxury SUV, has defined  
the market since 17 June 1970. Five decades on, the modern 
Range Rover still represents a compelling blend of design, 
refinement and engineering innovation that has ensured  
its place as the benchmark for all luxury SUVs. 

As the pinnacle of the wider Land Rover family of vehicles, 
the Range Rover has adopted many innovative firsts brought  
to market by the esteemed British manufacturer. The original 
1970 Range Rover was the first SUV to feature a permanent 
4WD system when it was launched, and in 1989 was the 
world's first 4x4 to be fitted with ABS anti-lock brakes. 

Later, in 1992, it became the world's first 4x4 to be fitted  
with electronic traction control (ETC) and automatic 
electronic air suspension. In 2012, the latest generation 
Range Rover became the world’s first SUV to feature  
an all-aluminium lightweight construction, making  
it lighter, stronger and more efficient. 

Capable as well as luxurious, the Range Rover has also 
overcome many physical challenges. It has crossed the 
notoriously impassable ‘Darien Gap,’ was the first vehicle  
to ever be displayed at the Louvre Museum in Paris  
and has even won the Paris-Dakar rally – twice.

How did the plan to launch the original Range Rover  
come about?

Charles Spencer King (nephew of the founders  
of Land Rover) noted the growth in the emerging 4x4  
leisure market at the time and hatched a plan to combine  
the comfort and on-road ability of a Rover passenger car  
with the off-road ability of a Land Rover.  

Development of the first 100-inch station wagon prototype 
began during the late-1960s, with the first model being 
released to the world’s media to critical acclaim in 1970. 

Its blend of ability – motorway cruising, off-roading, and even 
towing in style and comfort – ensured its instant popularity.  
The original classic even became the first vehicle to be 
displayed at the famous Louvre Museum in Paris in 1971. 

The first-generation Range Rover (1970-1994) was originally 
only available as a two door when it went on sale in 1970.  
During its 26-year lifespan the Classic continued to evolve with 
the introduction of the four-door model in 1981 and an automatic 
gearbox in 1982. The first diesel Range Rover arrived in 1986.

The second-generation Range Rover arrived in 1994  
and was instantly recognisable thanks to its familiar silhouette,  
floating roof, clamshell bonnet, practical split tailgate  
and continuous waistline; all of which continue to this day. 

The last 50 years of Range Rover development have 
certainly seen plenty of innovation, mixed with a distinct 
heritage-focused through-line that endures today.




